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Abstract: 
Purpose – The concept of marketing has caught the eye of LIS professionals as it has plenty 
of possibilities to uplift the profession’s image ensuring the quality of services. Keeping the 
focus of the concept of marketing, the present paper intends to explore the users’ opinion 
about use and practice of marketing concept in medical college libraries in Assam with special 
reference to allopathic medicine. 
Design/methodology/approach – Firstly, a thorough literature search was done to understand 
the concept/areas of study like concept of marketing, how it can be practiced and how it can 
be beneficial for users and libraries both. In addition, in order to accomplish the objectives of 
study, the users’ viewpoint was collected through a precise questionnaire consisted several 
question keeping in mind the objectives of study, followed by personal interview and thorough 
discussion with users of the libraries under study. The quantitative and qualitative methods 
were employed to analyse the collected data and conclusion is drawn with recommendations 
as well. 
Findings – The study reveals that the users have positive attitude about the LIS products and 
services provided by the libraries under study. But, still the users’ face some problems in 
accessing their required information that must be taken-care by the library professionals. And 
further, the study comes out with some recommendations in order to strengthen the practice of 
marketing concept, so that the users’ can be made well aware about LIS products and services. 
Research limitations/implications – The study is confined to medical college libraries 
(allopathic) affiliated to Srimanta Sankaradeva University of Health Science (SSUHS) in 
Assam. The study examines the users’ opinion about the concept of marketing, however, in 
the drastically changing environment; the impact of the concept in library marketing has 
necessitated the further research. 
Practical implications – The paper include the implication of Marketing philosophy in the 
libraries in order to remain sustain which is actually in the need of the hour. In addition, 
marketing philosophy shall play a managerial role to create a balance between the library 
resources collection and its proper utilization.  
Originality/value – The study is unique in its own way as all the studies have been conducted 
on the use of marketing concept by either academic or social science libraries but the 
application and adoption of marketing concept by medical libraries especially in north-east 
India is still untouched and the present study is an effort put forward to fill this gap. 
Keywords: Brand management, Corporate branding, Leadership, Social change. 
Keywords: Marketing; LIS Products; LIS Services; Marketing Philosophy; Modern 
Marketing; Information Products; and Information Services 
Article Type: Research paper 
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1. Introduction 
Information is the vital component of the modern society. A society is given 
justification as a well-developed one when it is rich in information. Library plays an 
important role in preserving, storing, disseminating and collecting relevant information. It is 
the treasure house of knowledge. The prime purpose of any library is to serve the users by 
fulfilling their needed information with easy access and flexibility. With the growth of 
information explosion, the pressure on workload of LIS professionals has increased 
subsequently. The LIS professionals needs to redesign and reframe its products and services 
so that it can cater the user’s needs effectively and efficiently. The advancement of ICT 
(Information and communication Technology) and exponential growth of literatures has 
created a new dimension in introduction of “Marketing” as a concept to be implemented in 
library practice by the professionals. The adoption of “Marketing” in libraries help the LIS 
professionals to remain upgraded and started searching for new ventures. It has become an 
integral part of library. As the contemporary libraries are moving towards adoption of new 
technology, the technical up gradation and increasing maintenance of library services has also 
led the libraries to accept and adopt Marketing in their respective libraries. It is a fact that lot 
of resources in the library seems to be unused by the users either due to lack of awareness or 
its location or due to misguidance to the clientele, marketing can serve as a gateway to 
overcome these barriers wherein the maximum utilization of the resources can be practice. 
Marketing of LIS products and services can work as the problem solving mechanism where 
many unanswered question can be solved. They include the reasons like underutilization of 
library resources and services by the users, factors affecting the lack of awareness of the 
clientele about the availability of resources in the library and also the satisfaction of the users 
in the rendering the library services. Kotler, the father of marketing, mentions that libraries 
should promote their services and products to get political, social and economic sufficiency. 
The library and information centers feel the necessity of applying the marketing concept in 
practice and it has become an integral part of management. The increasing cost of 
maintenance of library products and services has given an alternative path for the LIS 
professionals to opt marketing as a strategy for its survival. There is dilemma among the 
people that marketing is associated with profit making motive but the library as a service 
organization, linked itself with the promotion of products and services and also creating 
awareness for the better utilization of library resources by the clients. The LIS professionals 
especially belonging to older category tends not to adopt or accept the modern technology as 
they finds difficult in handling or using the mechanism. The marketing concept still in many 
of the libraries is not being accepted and practice. The application of marketing in libraries 
and Information centers has become indispensible and significant it helps in grasp the users’ 
behaviour and demands designing of LIS products and services to fulfil the needs of the 
users. 
2. Concept of Marketing 
When we hear this term marketing the first impression that strikes to our mind is profit 
in terms of monetary as the old concept of marketing says that buying and selling of product 
for earning money is called marketing. But, if we consider old concept of marketing we can 
see that customer’s satisfaction and quality of product is totally ignored in such type of 
marketing. But today marketing concept is drastically changed. The modern concept of 
marketing gives more emphasis on customer centred marketing. The user’s need, satisfaction 
and quality of the product get great value in modern marketing system. Philip Kotlar, 
Marketing Guru has defined marketing “as social and Managerial process by which 
individuals and groups obtain what they: need and want through creating, offering and 
exchanging product of value and others”. In the above definition, it highlights that library 
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works is all about the team work and to achieve its goal and objective are efforts of the LIS 
professionals working in the library. To increase the more and more number of users, the 
libraries need to adopt the changing trends and pattern like the promotion and marketing of 
library products and services. The idea of applying the concept of marketing in academic 
libraries started taking momentum during 1969 to 1973 when a series of articles were 
published by eminent scholars in the field. The basic purpose behind marketing is to educate 
the user of different categories about the services and products of the library and also to 
upgrade them with the new insight of the library. As Library is a non-profit organization, it 
basically works for the betterment and upliftment of the society. According to Rowley (1997), 
“Marketing is a management process by which customer or user requirements are identified, 
anticipated and supplied efficiently and profitably.” In the same way, marketing of library 
products and services are essential to meet the needs of the target clientele of the libraries. The 
Chartered Institute of Marketing, UK (2018), defined “Marketing as the management process 
responsible for identifying, anticipating and satisfying customer requirements profitably.” 
Kestin K. J. and Parmeshwari (2002) say that the marketing includes all those tasks or 
activities that connect libraries to the outside world that use, buy, sell or influence the outputs 
it produces and the benefits and services it offers. In other words, the idea of marketing in 
library and information centers implies reviewing the customer needs and popularizing LIS 
products and services offered by the library and information centers. 
3. Marketing of LIS Products and Services 
 The library and information centres contain variety of products and services for the 
patrons but still majority of the services and products remain untouched and unutilized. For 
greater utilization of the LIS services and products, library should find out what products and 
services it has and how it can market all these services and products. The concept of marketing 
is not only concerned with developing new products and services but it also associated with 
the development and greater utilization of existing products and services as well. Therefore 
marketing policy and planning of the library should not only cover the new products and 
services but also the running products and services. 
3.1 Library Products 
According to Wikipedia, “Product is anything that can be offered to the consumers to 
satisfy their need or desire.” A product should be such that it can fulfil the expectations of the 
users and through which users benefited largely. The list of LIS products made available to the 
users by libraries in general is such as (i) Indexes and Abstracts; (ii) Compilation of the Profile 
of Specialists; (iii) Bibliographies; (iv) Current Content Files; (v) In house General 
Information Products; (vi) Catalogue; (vii) Directories; (viii) List of New Arrivals; and (ix) 
Library Publications etc. 
3.2 Library Services 
The concept of service has been described as intangible activity, which is not stored and 
does not result in ownership. It means that services are the activities which are provided to the 
consumer. It is intangible in nature and which does not result in the ownership of anything 
(investorwords, np). The list of services provided by libraries in general is such as (i) Current 
Awareness Service (CAS); (ii) Reference & Referral Service; (iii) Translation Service; (iv) 
Selective Dissemination of Information (SDI); (v) Reprographic Service; (vi) OPAC; (vii) 
Information Consolidation and Repackaging Service; and (viii) Online / Electronic Service 
etc. 
4. Scope of the Study 
 The present study aims to investigate the practicing the concept of marketing the LIS 
Products and Services by allopathic medical college libraries affiliated to Srimanta 
Sankaradeva University of Health Science (SSUHS) in Assam. The libraries under study are 
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such as Assam Medical College, Dibrugarh; Gauhati Medical College, Guwahati; Silchar 
Medical College, Silchar; Jorhat Medical College, Jorhat; Fakhruddin Ali Ahmed (F.A.A) 
Medical College, Barpeta; and Tezpur Medical College, Tezpur. 
5. Review of Related Literature 
To understand and develop the basic concepts about the relevant field of study, a 
subsequent number of literatures have been consulted. For instance, Yadav & Singh (2019) 
conducted their study in IIT, Guwahati library and provides the information related to various 
marketing strategies adopted by the IIT, Guwahati Library to capture the users to the library. 
Bhatt and Gupta (2018) in their article stated that library can use   various marketing 
techniques like book talks, study circles, book exhibition, and social media etc. for promoting 
their products and services. Lamba and Bhatt (2017) in their article discusses about need of 
marketing in medical college libraries. They conducted their study with two medical colleges 
and compare the strategies of marketing among them. Aderibigbe and Farouk (2017) 
conducted a study on marketing in federal university libraries in North-East zone of Nigeria. 
They examine the dare associated with marketing of information   products and services. 
Murugesan (2017) in his paper examines the marketing of Library resources and services 
among engineering college students. The author advocates that engineering education should 
market their resources and services among students who are not familiar with the electronic 
environment. Bhatt, Kumar and Yusuf (2016) in their article points out that marketing helps 
the library professionals to triumph over the problems of underuse of the LIS capital  but also 
guide them in better organization and management of the library. Bhardwaj and Jain (2016) 
reviewed the article published about marketing of LIS product and services. They stated that 
in every article there are various means and ways for marketing LIS products and services. 
Still for some libraries marketing is still a dream. Khanchandani and Hasan (2016) conducted 
a case study in IIT, Delhi and found that IIT, Delhi already adopted new technological 
strategies, tools, techniques and methods for marketing of their library products and services. 
Kumbher (2015) in his article explain that marketing is a planned activity. It consists of 
4Ps.Through marketing approach user and products unite together. Aremu and Saka (2014) 
analyse the importance of information technology for marketing of LIS products and services. 
His paper shows that effective use of technology enhances the running operations of the 
university library and helps the users in carrying out their library activity. Kumar (2014) 
conducted his study in Kurukshetra University library in social science discipline and 
collected data from seven departments. The findings of the study reveal that 43.33% users use 
the library on daily basis, 14.16% users use the library sometimes, 6.66% twice in a week. The 
study also examines the purpose of the use of library and he found that maximum (94.16%) 
users use the library for research purpose, 70.83% users use for educational purpose. Patange 
(2013) explains that marketing of LIS products and services approach should   focus to 
analyse the need, wants and desire of the target users of the library. He said that according to 
needs of the user LIS product and services should be developed. Sharma (2011) in his study 
points out that marketing is essential to attract the users to the library. Verma and Pateria 
(2010) stated that library and information centre should develop new value - added LIS 
materials and services to its users. He also suggests that these LIS materials and services can 
be acquired internally or externally, and it may include scholarly information. Kumar (2009) 
discuss that it is true that library should go for systematic marketing policy in their library to 
support education and research activity by outside community. He points out that before 
adopting marketing policy in the library proper evaluation should be done to stop the loss and 
damage of the reading materials in the library. Shukla and Tripathi (2009) in an article stated 
that though the university libraries spent a good amount of funds in developing their 
collection. They should also give importance for popularizing their products through proper 
marketing approach and tools. Kumar and Gautam (2008) discuss that in this fast-changing 
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atmosphere, marketing become a necessity for the library and information centers. By 
applying marketing strategy in LIS field, library can achieve efficacy in the present 
technological scenario. Marketing is a strong need of special libraries to meet the current need 
of the user community. 
6. Objectives of the study 
 In order to accomplish the study, the objectives are: 
(i) To study users’ information needs and demands with their expectations from the 
library; 
(ii) To study the users satisfaction with regard to various LIS products and services 
provided by libraries under study;  
(iii) To find out the problems encountered by the users while accessing and making the use 
of library; and 
(iv) To suggest means and ways for improved marketing practices in libraries. 
7. Research Methodology 
The proposed study is descriptive in nature and to collect the information, survey 
method has been used by the scholar with the help of structured questionnaire comprising the 
question keeping in mind the objectives of study. Further, the data collection is also 
supplemented by interview and observation wherever found necessary. For sampling, 
purposive sampling method is used to collect required information. A total of 30 users 
(selected randomly) from each college library (total 180) were selected for the study as the 
number of users are very limited in medical colleges. As far as the analysis part is concerned, 
the application software i.e. MS-Excel has been used for the data analysis and interpretation 
purpose. And, in order to maintain the uniformity in citation and referencing, the latest version 
of APA manual is used. 
8. Data Analysis, Findings and Discussion 
This particular section consists of data analysis with interpretation, findings and 
discussion as follows: 
Note: AMCH -Assam medical college and hospital, GMCH - Guwahati medical college and 
hospital, SMCH-Silchar medical college and hospital, JMCH-Jorhat medical college and 
hospital, FAAMCH- Fakharuddin Ali Ahmed Medical College & Hospital. QD - 
Questionnaires Distributed, QR - Questionnaires Received 
Sample Size of Users 
 Table 1 indicates the total number and percentage of questionnaire distributed and 
response receive from the respondent with regard to the sample size of users. The response 
rate of AMCH, GMCH, SMCH, JMCH, FAAMCH, TMCH is 90%, 87%, 93%, 90%, 93% 
and 87% respectively. The overall response is 90%. The table shows that SMCH and 
FAAMCH have the highest respondent whereas GMCH and TMCH have the lowest response 
rate. 
 Table – 1 - Sample Size of Users 
Sample Size of Users Total 
AMCH GMCH SMCH JMCH FAAMCH TMCH 
QD QR QD QR QD QR QD QR QD QR QD QR QD QR 
30 
(100) 
27 
(90) 
30 
(100) 
26 
(87%) 
30 
(100) 
28 
(93) 
30 
(100) 
27 
(90) 
30 
(100) 
28 
(93) 
30 
(100) 
26 
(87%) 
180 
(100) 
162 
(90) 
Note: Figures in parenthesis indicate percentage. 
Gender-Wise Responses 
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It is noticed from the table 2 that majority of the respondents are male as compare to 
female respondents. The gender wise responds of the distributed questionnaire is quite 
encouraging in various medical colleges of Assam. The male response rate of AMCH, 
GMCH, SMCH, JMCH, FAAMCH and TMCH is 62.92%, 69.23%, 75%, 62.96%, 64.28% 
and 57.69% respectively. The overall rate of male response is 65.43%. It is found that Silchar 
Medical College and Hospital has the highest number of respondent whereas Tezpur Medical 
College and Hospital has least number of respondents. The female rate respondent of AMCH, 
GMCH, SMCH, JMCH, FAAMCH and TMCH is 37.03%, 30.76%, 25%, 37.03%, 35.71% 
and 42.30% respectively. It is found that TMCH has the highest respondent whereas SMCH 
has lowest number of respondent. 
Table 2 - Gender-Wise Responses 
Gender-Wise Response Total 
(N=162) AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
M F M F M F M F M F M F M F 
17 
(62.9
6) 
10(37.0
3) 
 18 
(69.23
) 
8(30.7
6) 
 
21(75
) 
 
7 
(25
) 
17 
(62.96
) 
10(37.0
3) 
18 
(64.28
) 
10 
(35.71
) 
15 
(57.69
) 
11 
(42.30
) 
106 
(65.43
) 
56 
(34.56
) 
Note: Figures in parenthesis indicate percentage. 
Category-wise of Respondents 
It is observed from the table 3 that respondent of various categories is very low. The 
table highlight that respondents of the student community is relatively high as compared to the 
other categories with 59.25% of AMCH, 53.84% of GMCH, 67.85% of SMCH, 66.66% of 
JMCH, 60.71% of FAAMC and 57.69% of TMCH. It is seen that SMCH has the highest 
number of respondents and GMCH has the lowest number of respondents. The overall rate of 
respondent is 61.11%. The respondent rate of teaching faculty of the surveyed medical 
colleges are AMCH, GMCH, SMCH, JMCH, FAAMCH and TMCH with 14.81%, 19.23%, 
17.85%, 14.81%, 14.28% and 23.07% respectively. In case of research scholars, the 
respondent rate is below average. The respondent among the scholars is 13.58% (14.81% in 
AMCH, 15.38% in GMCH, 10.71% in SMCH, 11.11% in JMCH, 14.28% in FAAMCH and 
15.38% in TMCH) which is not encouraging among scholars. 
The other category of user is comprises of the paramedical students, nursing students, 
pharmacy students and library staff. There is very less number i.e. 8.02% (11.11% in AMCH, 
11.53% in GMCH, 3.57% in SMCH, 7.40% in JMCH, 10.71% in FAAMCH and 3.84% in 
TMCH) in this category. 
Table 3 - Category wise of Respondents 
User 
Category 
AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCHH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Students  16 (59.25) 14 (53.84) 19 (67.85) 18 (66.66) 17 (60.71) 15 (57.69) 99 (61.11) 
Faculty 4 (14.81) 5 (19.23) 5 (17.85) 4 (14.81) 4 (14.28) 6 (23.07) 28 (17.28) 
Research 
Scholar 
4 (14.81) 
 
4 (15.38) 
 
3 (10.71) 
 
3 (11.11) 
 
4 (14.28) 
 
4 (15.38) 
 
22 (13.58) 
 
Any other 
(pl. 
specify) 
3 (11.11) 
 
3 (11.53) 
 
1 (3.57) 
 
2 (7.40) 
 
3 (10.71) 
 
1 (3.84) 
 
13 (8.02) 
Total 27 (100) 26 (100) 28 (100) 27 (100) 28 (100) 26 (100) 162 (100) 
Note: Figures in parenthesis indicate percentage. 
Users’ Satisfaction 
 The table 4 represents the satisfaction of the users in term of use of library. It is seen 
from the table that user are very much satisfied with the utility of the library. The highest level 
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of satisfaction is classified in “Very satisfied” group with 51.23% (i.e. 51.85% in AMCH, 
50% in GMCH, 46.42% in SMCH, 48.14 % in JMCH, 50% in FAAMCH, 61.53% in TMCH). 
The next satisfaction level of library users is “extremely satisfied” with 24.07% (i.e. 22.22% 
in AMCH, 26.92% in GMCH, 28.57% in SMCH, 29.62% in JMCH, 25% in FAAMCH and 
11.53% in TMCH). The bottom level of satisfaction is “Not satisfied” with 2.4 % i.e. 2.14% in 
FAAMCH and 7.69% in TMCH and no user was found in AMCH, GMCH, SMCH with this 
response i.e. ‘not satisfied’. 
Table 4 – Users Satisfaction 
Satisfaction 
Level 
AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Extremely 
Satisfied 
6 (22.22) 7 (26.92) 8 (28.57) 8 (29.62) 7 (25) 3 (11.53) 39 (24.07) 
Very Satisfied  14 (51.85) 13 (50) 13 (46.42) 13 (48.14) 14 (50) 16 (61.53) 83 (51.23) 
Satisfied 5 (18.51) 4 (15.38) 4 (14.28) 4 (14.81) 3 (10.71) 3 (11.53) 23 (14.19) 
Less Satisfied 2 (7.40) 2 (7.69) 3 (10.71) 2 (7.40) 2 (7.14) 2 (7.69) 13 (8.02) 
Not satisfied - - - - 2 (7.14) 2 (7.69) 4 (2.4) 
Total 27 (100) 26 (100) 28 (100) 27 (100) 28 (100) 26 (100) 162 (100) 
Note: Figures in parenthesis indicate percentage. 
Purpose of Library Use 
 The table 5 reveals the purpose of use of library resources and services. It is observed 
form the table that majority of the user are using the library to access internet with 90% (i.e. 
85.18% in AMCH, 96.16% in GMCH, 85.71% in  SMCH, 92.59% in JMCH, 92.85% in 
FAAMCH and 88.46% in TMCH). It is successes by the parameter to consult reference 
materials in the library with 88.2 %(i.e. 92.59% in AMCH, 92.3% in GMCH, 89.28% in 
SMCH, 70.37% in JMCH, 92.85% in FAAMCH and 92.30% in TMCH) in aggregate. At the 
bottom, the users are visiting the library to consult with the librarian with 10.4% i.e. 7.40% in 
AMCH, 3.84% in GMCH, 18.51% in JMCH, 21.42% in FAAMCH, 7.69% in TMCH in total. 
Table 5 - Purpose of Library Use 
Purpose(s) of use AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
To keep up to date 19 (70.37) 18 
(69.23) 
21 (75) 
 
24 (88.88) 23 (82.14) 
 
17 
(65.38) 
122 
(75.3) 
To issue and return  
books 
11 (40.74) 9 (34.61) 8 (28.57) 11 (40.74) 14 (50) 
 
10 
(38.46) 
63 
(39) 
To consult Reference 
Materials 
25 (92.59) 24 
(92.30) 
25 
(89.28) 
19 (70.37) 26 (92.85) 
 
24 
(92.30) 
143 
(88.2) 
To look for journals 21 (77.77) 23 
(88.46) 
26 
(92.85) 
21 (77.77) 23 (82.14) 
 
21 
(80.76) 
135 
(83.3) 
To use internet 23 (85.18) 25 
(96.15) 
24 
(85.71) 
25 (92.59) 26 (92.85) 
 
23 
(88.46) 
146 
(90) 
To access Online 
database 
20 (74.07) 21 
(80.76) 
19 
(67.85) 
26 (96.29) 21 (75) 
 
22 
(84.61) 
129 
(79.6) 
To prepare lectures 
presentation/assignments/
Projects 
19 (70.37) 
 
22 
(84.61) 
 
25 
(89.28) 
 
18 (66.66) 
 
20 (71.42) 
 
23 
(88.46) 
 
127 
(78.3) 
Group Study 11 (40.74) 15 
(57.69) 
17 
(60.71) 
14 (51.85) 14 (50) 
 
11 
(42.30) 
82 
(50.6) 
To read Newspaper 5 (18.51) 
 
4 (15.38) 6 (21.42) 5 (18.51) 
 
8 (28.57) 
 
8 (30.76) 36 
(22.22) 
To review the newly 
arrived collections 
4 (14.81) 
 
2 (7.69) 
 
3 (10.71) 9 (33.33) 
 
7 (25) 
 
4 (15.38) 29 
(17.9) 
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To consult with Librarian 2 (7.40) 
 
1 (3.84) 
 
1 (3.57) 
 
5 (18.51) 
 
6 (21.42) 
 
2 (7.69) 
 
17 
(10.4) 
Photocopy 6 (22.22) 
 
5 (19.23) 2 (7.14) 
 
4 (14.81) 
 
4 (14.28) 
 
4 (15.38) 25 
(15.4) 
Any other (Pl. specify) 2 (7.40) 
 
3 (11.53) 4 (14.28) 9 (33.33) 
 
5 (17.85) 
 
8 (30.76) 31 
(19.1) 
Note: Figures in parenthesis indicate percentage. 
Internet Facility Provided by Library 
 It is noticed from the table 6 that the majority of the users i.e. 87.04% (92.59% in 
AMCH, 92.31% in GMCH, 82.14% in SMCH, 88.89% in JMCH, 85.71% in FAAMCH and 
80.77% in TMCH) argued that the library provide access to Internet facility to its users. On 
the other hand 12.96% (7.41% in AMCH, 7.69% in GMCH, 17.86% in SMCH, 11.11% in 
JMCH, 14.29% in FAAMCH and 19.23% in TMCH) argued that library is unable to provide 
the Internet facility to its users. 
Table 6- Internet Facility Provided by Library 
Response AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Yes 25 (92.59) 24 (92.31) 23 (82.14) 24 (88.89) 
 
24 (85.71) 
 
21 (80.77) 
 
141 (87.04) 
No 2 (7.41) 2 (7.69) 5 (17.86) 3 (11.11) 4 (14.29) 5 (19.23) 21 (12.96) 
Note: Figures in parenthesis indicate percentage. 
Opinion about Library Facilities through Social Media 
 Table 7 depicts the picture about the opinion of the users about the library facility in 
providing information through social media. The majority of the library users i.e. 83.33% 
(88.89% in AMCH, 88.46% in GMCH, 78.57% in SMCH, 85.19% in JMCH, 82.14% in 
FAAMCH and 76.92% in TMCH) opined that Library is successful in providing its facilities 
through social media tools like Facebook, Email, Instagram, Whatsapp etc. On the other side 
the library users opines that library fails to provide significant facility to the users with 
16.67% (11.11% in AMCH, 11.54% in GMCH, 21.43% in SMCH, 14.81% in JMCH, 17.86% 
in FAAMCH and 23.08% in TMCH) in aggregate.  
Table 7 - Opinion about Library Facilities through Social Media 
Response AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Yes 24 (88.89) 23 (88.46) 22 (78.57) 23 (85.19) 23 (82.14) 20 (76.92) 135 (83.33) 
No 3 (11.11) 3 (11.54) 6 (21.43) 4 (14.81) 5 (17.86) 6 (23.08)  27 (16.67) 
Note: Figures in parenthesis indicate percentage. 
Preferred Information Format 
It is observed from the table 8 that majority of library users i.e. 59.26% (48.15% in 
AMCH, 19.23% in GMCH, 57.14% in SMCH, 70.37% in JMCH, 60.71% in FAAMCH and 
61.54% in TMCH) prefer electronic form of information like pdf, e-book, e-journal etc. It is 
followed by print format materials with 25.92% (i.e. 29.63% in AMCH, 23.08% in GMCH, 
28.57% in SMCH, 22.22% in JMCH, 28.57% in FAAMCH and 23.08% in TMCH). At 
bottom the library users prefer both types of materials with 14.81 % (i.e. 22.22% in AMCH, 
19.23% in GMCH, 14.28% in SMCH, 7.41% in JMCH, 10.71% in FAAMCH and 15.38% in 
TMCH) in aggregate.  
Table 8 - Preferred Information Format 
Response AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
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Print 8 (29.63) 6 (23.08) 8 (28.57) 6 (22.22) 8 (28.57) 6 (23.08) 42 (25.92) 
Electronic 13 (48.15) 15 (57.69) 16 (57.14) 19 (70.37) 17 (60.71) 16 (61.54) 96 (59.26) 
Both 6 (22.22) 5 (19.23) 4 (14.28) 2 (7.41) 3 (10.71) 4 (15.38) 24 (14.81) 
Total 27 (100) 26 (100)  28 (100) 27 (100)  28 (100) 26 (100) 162 (100) 
Note: Figures in parenthesis indicate percentage. 
Awareness of LIS Products and Services 
Table 9 depicts the picture about the awareness of the users about availability of LIS products 
and services which can be abstract from the library. It is noticed from the table that majority of 
users i.e. 37.65% (44.44% in AMCH, 38.46% in GMCH, 39.29% in SMCH, 44.44% in 
JMCH, 42.31% in FAAMCH and 42.31% in TMCH) are aware about LIS products which are 
in term of indexing, Abstracting etc which is followed by LIS services with 33.95% (33.33 in 
AMCH, 30.77% in GMCH, 25% in SMCH, 18.52% in JMCH, 35.71% in FAAMCH and 
34.62% in TMCH).At the last is the awareness about the Online/offline Databases with 
28.40%. 
Table 9- Awareness of LIS Products and Services 
Response AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
LIS Products 12 (44.44) 10 (38.46)  11 (39.29) 12 (44.44) 12 (42.86) 11 (42.31) 61 (37.65) 
LIS Services 9 (33.33) 8 (30.77)   7 (25) 5 (18.52) 10 (35.71) 9 (34.62) 55 (33.95) 
Online/offline 
Databases 
6 (22.22) 8 (30.77) 10 (35.71) 10 (37.04)  6 (21.42) 6 (23.08) 46 (28.40) 
Note: Figures in parenthesis indicate percentage. 
Source of Awareness 
The below table 10 manifests that the majority of the users i.e. 83.95%  (70.37% in 
AMCH, 80.77% in GMCH, 82.14% in SMCH, 88.89% in JMCH, 89.28% in FAAMCH and 
92.31% in TMCH) response that they seek the information or source of awareness from 
library orientation. It is followed by e-mail alert with 80.86% (77.78% in AMCH, 84.62% in 
GMCH, 85.71% in SMCH, 70.37% in JMCH, 82.14% in FAAMCH, 84.62% in TMCH). At 
the bottom, the least source of awareness is any other with 6.79% (7.41% in AMCH, 7.69% 
in GMCH, 14.29% in SMCH and 11.54% in TMCH). 
Table 10 - Source of Awareness 
Source AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Library Orientation 19 
(70.37) 
21 
(80.77) 
23 
(82.14) 
24 
(88.89) 
25 (89.28) 24 (92.31) 136 (83.95) 
Brochure/Guides 11 
(40.74) 
10 
(38.46) 
- 25 
(92.59) 
- - 46 (28.40) 
News Bulletin 25 
(92.59) 
5 (19.23) - 22 
(81.48) 
- - 52(32.10) 
E-mail alert 21 
(77.78) 
22 
(84.62) 
24 
(85.71) 
19 
(70.37) 
23 (82.14) 22 (84.62) 131(80.86) 
Book Exhibitions 23 
(85.19) 
13 (50) 12 
(42.86) 
26 
(96.30) 
16 (57.14) 12 (46.15)  102(62.96) 
Lecture in the 
library 
20 
(74.07) 
24 
(92.31) 
26 
(92.86) 
13 
(48.15) 
18 (64.29) 15 (57.69)     116 (71.60) 
Demonstration 19 
(70.37) 
17 
(65.38) 
22 
(78.57) 
18 
(66.67) 
11 (39.29) 9 (34.62) 96 (59.26) 
Display of New 
arrival List 
11 
(40.74) 
24 
(92.31) 
18 
(64.29) 
20 
(74.07) 
14 (50) 12 (46.15) 99 (61.11) 
Group Meeting  5 (18.52) 2 (7.69) 5 (17.86) 6 (22.22) 3 (10.71) 5 (19.23) 26 (16.05) 
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Webpage  4 (14.81) 3 (11.54) 4 (14.29) 3 (11.11) 2 (7.14) - 16 (9.87) 
Any Other (Pl. 
Specify) 
     2 
(7.41) 
2 (7.69) 4 (14.29) - - 3 (11.54) 11 (6.79) 
Note: Figures in parenthesis indicate percentage. 
Awareness about Online Medical Databases (OMD) 
It is depict from the table 11 that majority of users i.e. 85.80% (85.19% in AMCH, 
96.15% in GMCH, 85.71% in SMCH, 92.59% in JMCH, 71.43% in FAAMCH and 84.62% 
in TMCH) are aware about the number of resources or database available in the website or 
online databases. It is highly satisfactory that library users are aware and at the same time LIS 
professional are also successful in proper dissemination of information about online 
databases. 
Table 11 - Awareness about Online Medical Databases (OMD) 
Response AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Yes 23 (85.19) 25 (96.15) 24 (85.71) 25 (92.59) 20 (71.43) 22 (84.62)  139 (85.80) 
No 4 (14.82) 2  4 (14.29) 2 (7.41) 7 (25) 4 (14.29)   23 (14.20) 
Note: Figures in parenthesis indicate percentage. 
Use of Online Medical Databases (OMD) 
 Table 12 reveals about the use of various type of online medical databases for different 
purposes. It is observed that majority of the users is using ERMED database i.e. 89.50% 
(96.29% in AMCH, 88.46% in GMCH, 89.29% in SMCH, 81.48% in JMCH, 92.86% in 
FAAMCH and 88.46% in TMCH) to seek information which is followed by Popline database 
with 86.40% (92.59% in AMCH, 92.15% in GMCH, 82.14% in SMCH, 85.19% in .JMCH, 
82.14% in FAAMCH and 84.62% in TMCH). PubMed can be listed after Popline with 83.3% 
(i.e. 81% in AMCH, 88.46% in GMHC, 92.86% in SMCH, 81.48% in JMCH, 78.57% in 
FAAMCH and 76.72% in TMCH). At the bottom of the ladder is Dirline database is least use 
by the users with 6.10% (2.69% in GMCH, 17.86% in SMCH and 11.11% in JMCH). No user 
was found in AMCH, FAAMCH and TMCH using this database. 
Table 12 – Use of Online Medical Databases (OMD) 
Database Name AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Best Health 6 (22.22) 
 
4 (15.38) 
 
6 (21.43) 
 
8 (29.63) 
 
7 (28) 
 
5 (17.86) 
 
36 
(22.20) 
Biomed central  12 (44.44) 10 (38.46) 13 (46.43) 
 
11 (40.74) 
 
4 (14.29) 
 
4 (14.29) 
 
54 
(33.30) 
Biosis  22 (81.48) 
 
21 (80.77) 20 (71.43) 
 
13 (48.15) 
 
6 (21.43) 
 
7 (25) 
 
89 
(54.90) 
Condoms databases 10 (37.4) 
 
11 (42.31) 12 (42.86) 
 
11 (40.74) 
 
3 (10.71) 
 
12 (42.86) 59 
(36.40) 
Healthline 12 (44.44) 
 
18 (69.23) 
 
15 (53.57) 
 
19 (70.37) 
 
12 (42.86) 
 
11 (39.28) 
 
87 
(53.70) 
Healthfinder 19 (70.37) 
 
12 (46.15) 
 
9 (32.14) 
 
21 (77.78) 
 
20 (71.43) 
 
11 (39.29) 
 
92 
(56.70) 
HIM Databases 24 (88.89) 
 
23 (88.46) 22 (78.57) 
 
20 (74.07) 
 
14 (50) 
 
13 (46.43) 116 
(71.60) 
DynaMed 2 (7.41) 
 
00 4 (14.29) 
 
6 (22.22) 
 
10 (35.71) 
 
9 (34.62) 
 
31 
(19.10) 
Dirline 00 2 (7.69) 
 
5 (17.86) 
 
3 (11.11) 
 
00  00 10 
(6.10) 
Medline Plus 24 (88.89) 
 
25 (96.15) 24 (85.71) 
 
26 (96.30) 
 
15 (53.57) 
 
12 (46.15) 126 
(77.70) 
Popline Database 25 (92.59) 24 (92.31) 23 (82.14) 23 (85.19) 23 (82.14) 22 (84.62) 140 
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      (86.40) 
PubMed 22 (81.48) 
 
23 (88.46) 26 (92.86) 
 
22 (81.48) 
 
22 (78.57) 
 
20 (76.92) 135 
(83.3) 
Science Direct 10 (37.04) 
 
11 (42.31) 12 (42.86) 
 
13 (48.15) 
 
16 (57.14) 
 
11 (42.31) 73 
(45.06) 
Tribal Health 
Database 
12 (44.44) 
 
10 (38.46) 11 (39.29) 
 
12 (44.44) 
 
19 (67.86) 
 
17 (65.38) 81 
(50) 
The Cochrane 
Library 
9 (33.33) 
 
8 (30.77) 
 
7 (25) 
 
6 (22.22) 
 
5 (17.86) 
 
2 (7.69) 
 
37 
(22.80) 
ERMED 26 (96.29) 
 
23 (88.46) 25 (89.29) 
 
22 (81.48) 
 
26 (92.86) 
 
23 (88.46) 145 
(89.50) 
PMB (PhyMyBibli) 12 (44.44) 
 
10 (38.46) 6 (21.43) 
 
3 (11.11) 
 
2 (7.14) 
 
5 (19.23) 
 
38 
(23.4) 
Note: Figures in parenthesis indicate percentage. 
Opinion about Awareness and Use of LIS Products 
 Table 13 shows the users’ opinion with regard to the awareness and use of LIS products 
and services. The analysis of this particular table is divided in to two sections such as 
awareness about LIS products and use of LIS Products, as follows: 
Awareness about LIS Products 
Table 13 reveals the opinion about the awareness of library users about LIS products. 
The majority of users i.e. 94.44 % (92.59% in AMCH, 92.31% in GMCH, 75% in SMCH, 
92.59 in JMCH, 85.71% in FAAMCH and 76.92% in TMCH) are of opinion that Literature 
search is the most aware LIS products. It is successes by Journal with 93.83% (96.29% in 
AMCH, 96.15% in GMCH, 92.86% in SMCH, 92.59% in JMCH, 92.86% in FAAMCH and 
92.31% in TMCH). At the bottom is SDI Bulletin with 80.25% i.e. 85.19% in AMCH, 92, 
31% in GMCH, 75% in SMCH, 74.07% in JMCH, 75% in FAAMCH and 80.77% in TMCH. 
Use of LIS Products by Users 
It is observed form the table 13 that majority of the users i.e. 87.04% (88.89% in 
AMCH, 84.62% in GMCH, 82.14% in SMCH, 88.89% in JMCH, 89.29% in FAAMCH and 
88.46% in TMCH) is using journals as a part of LIS products and services which is followed 
by Online databases with 85.19% (88.89% in AMCH, 84.62% in GMCH, 75% in SMCH, 
85.19% in JMCH, 85.71% in FAAMCH and 92.31% in TMCH). At the bottom of the ladder 
is Newspaper Clipping with 35.19% (29.63% in AMCH, 34.62% in GMCH, 57.14% in 
SMCH, 25.93% in JMCH, 28.57% in FAAMCH and 34.62% in TMCH). 
Table 13 - Opinion about Awareness and Use of LIS Products 
 LIS 
PRODUC
TS 
AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
A U A U A U A U A U A U A U 
Directories 21 
(77.7
8) 
 
13 
(48.1
5) 
22 
(84.6
2) 
10 
(38.4
6) 
 
24 
(85.7
1) 
 
19 
(67.8
6) 
 
20 
(74.0
7) 
 
13 
(48.1
5) 
 
24 
(85.7
1) 
 
17 
(60.7
1) 
 
24 
(92.3
1) 
 
19 
(73.0
8) 
 
135 
(83.3
3) 
 
91 
(56.1
7) 
 
Current 
Awareness 
Bulletin 
25 
(92.5
9) 
25 
(92.5
9) 
24 
(92.3
1) 
21 
(80.7
7) 
22 
(78.5
7) 
14 
(50) 
22 
(81.4
8) 
15 
(55.5
6) 
23 
(82.1
4) 
21  
(75) 
25 
(96.1
5) 
24 
(92.3
1) 
141 
(87.0
4) 
120 
(74.0
7) 
SDI 
Bulletin 
23 
(85.1
9) 
11 
(40.7
4) 
24 
(92.3
1) 
15 
(57.6
9) 
21 
(75) 
11 
(39.2
9) 
20 
(74.0
7) 
14 
(51.8
5) 
21 
(75) 
10 
(35.7
1) 
21 
(80.7
7) 
11 
(42.3
1) 
130 
(80.2
5) 
72 
(44.4
4) 
Journals 26 
(96.2
9) 
24 
(88.8
9) 
25 
(96.1
5) 
22 
(84.6
2) 
26 
(92.8
6) 
23 
(82.1
4) 
25 
(92.5
9) 
24 
(88.8
9) 
26 
(92.8
6) 
25 
(89.2
9) 
24 
(92.3
1) 
23 
(88.4
6) 
152 
(93.8
3) 
141 
(87.0
4) 
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Abstracting 
/ Indexing 
Journal 
22 
(81.4
8) 
21 
(77.7
8) 
24 
(92.3
1) 
19 
(73.0
8) 
25 
(89.2
9) 
23 
(82.1
4) 
25 
(92.5
9) 
20 
(74.0
7) 
25 
(89.2
9) 
22 
(78.5
7) 
26 
(100) 
22 
(84.6
2) 
147 
(90.7
4) 
127 
(78.3
9) 
Informatio
n Bulletin 
24 
(88.8
9) 
19 
(70.3
7) 
23 
(88.4
6) 
13 
(50) 
22 
(78.5
7) 
8 
(28.5
7) 
20 
(74.0
7) 
5 
(18.5
2) 
21 
(75) 
9 
(32.1
4) 
24 
(92.3
1) 
7 
(26.9
2) 
134 
(82.7
2) 
61 
(37.6
5) 
Library 
News 
Bulleting 
22 
(81.4
8) 
14 
(51.8
5) 
25 
(96.1
5) 
12 
(46.1
5) 
22 
(78.5
7) 
17 
(60.7
1) 
24 
(88.8
9) 
21 
(77.7
8) 
22 
(78.5
7) 
- 25 
(96.1
5) 
- 140 
(86.4
2) 
64 
(39.5
1) 
Annual 
Report 
21 
(77.7
8) 
11 
(40.7
4) 
20 
(76.9
2) 
8 
(30.7
7) 
23 
(82.1
4) 
18 
(64.2
9) 
26 
(96.3
0) 
13 
(48.1
5) 
26 
(92.8
6) 
14 
(50) 
26 
(100) 
12 
(46.1
5) 
142 
(87.6
5) 
76 
(46.9
1) 
Library 
Manual 
20 
(74.0
7) 
9 
(33.3
3) 
22 
(84.6
2) 
10 
(38.4
6) 
25 
(89.2
9) 
24 
(85.7
1) 
25 
(92.5
9) 
22 
(81.4
8) 
25 
(89.2
9) 
10 
(35.7
1) 
25 
(96.1
5) 
12 
(46.1
5) 
142 
(87.6
5) 
87 
(53.7
0) 
Literature 
Search 
25 
(92.5
9) 
23 
(85.1
9) 
24 
(92.3
1) 
21 
(80.7
7) 
26 
(92.8
6) 
21 
(75) 
26 
(96.3
0) 
25 
(92.5
9) 
26 
(92.8
6) 
24 
(85.7
1) 
26 
(100) 
20 
(76.9
2) 
153 
(94.4
4) 
134 
(82.7
2) 
News 
Paper 
Clipping 
22 
(81.4
8) 
8 
(29.6
3) 
24 
(92.3
1) 
9 
(34.6
2) 
23 
(82.1
4) 
16 
(57.1
4) 
24 
(88.8
9)  
7 
(25.9
3) 
25 
(89.2
9) 
8 
(28.5
7) 
26 
(100) 
9 
(34.6
2) 
144 
(88.8
9) 
57 
(35.1
9) 
Bibliograp
hic List 
22 
(81.4
8) 
17 
(62.9
6) 
24 
(92.3
1) 
20 
(76.9
2) 
24 
(85.7
1) 
 
21 
(75) 
22 
(81.4
8) 
19 
(70.3
7) 
22 
(78.5
7) 
15 
(53.5
7) 
25 
(96.1
5) 
17 
(65.3
8) 
139 
(85.8
0) 
109 
(67.2
8) 
Documenta
tion List 
26 
(96.3
0) 
18 
(66.6
7) 
23 
(88.4
6) 
19 
(73.0
8) 
26 
(92.8
6) 
18 
(64.2
9) 
26 
(96.3
0) 
18 
(66.6
7) 
26 
(92.8
6) 
18 
(64.2
9) 
24 
(92.3
1) 
21 
(80.7
7) 
151 
(93.2
1) 
112 
(69.1
4) 
Online 
Database 
25 
(92.5
9) 
24 
(88.8
9) 
24 
(92.3
1) 
22 
(84.6
2) 
24 
(85.7
1) 
21 
(75) 
25 
(92.5
9) 
23 
(85.1
9) 
26 
(92.8
6) 
24 
(85.7
1) 
25 
(96.1
5) 
24 
(92.3
1) 
149 
(91.9
8) 
138 
(85.1
9) 
New 
Addition 
List 
26 
(96.3
0) 
21 
(77.7
8) 
24 
(92.3
1) 
20 
(76.9
2) 
22 
(78.5
7) 
12 
(42.8
6) 
26 
(96.3
0) 
22 
(81.4
8) 
26 
(92.8
6) 
20 
(71.4
3) 
26 
(100) 
13 
(50) 
150 
(92.5
9) 
108 
(66.6
7) 
Any other 
(pl. 
specify) 
- - - - - - - - - - - - - - 
Note: Figures in parenthesis indicate percentage. 
Opinion about Awareness and Use of LIS Service 
 Table 14 reveals the data about users’ opinion with regard to the awareness and use of 
LIS services. The analysis of this particular table is divided in to two sections such as 
awareness about LIS products and use of LIS services, as follows: 
Awareness of LIS Services 
It is observed from table 14 that majority of library users i.e. 96.91% (100% in AMCH, 
100% in GMCH, 89.29% in SMCH, 96.30% in JMCH, 96.43% in FAAMCH and 100% in 
TMCH) are well aware about current awareness services (CAS) as a part of LIS services. It is 
followed by circulation and reference service with 95.06% as whole. The circulation services  
have 100% in AMCH, 92.31% in GMCH, 92.86% in SMCH, 92.59% in JMCH, 92.86% in 
FAAMCH and 100% in TMCH Whereas on the other hand circulation services with 100% in 
AMCH, 96.15% in GMCH, 92.86% in SMCH and 92.59% in JMCH, 92.86% in FAAMCH 
and 96.14% in TMCH) is least known to the users. Further, it can also be seen from the table 
that none of user in FAAMCH and TMCH responded about OPAC. 
Use of LIS Service  
Table 14 deals with the use of LIS services from the library. It is noticed from the table 
that majority of the users i.e. 92.59% (100% in AMCH, 88.46% in GMCH, 85.71% in 
SMCH, 88.89% in JMCH, 89.29% in FAAMCH and 88.46% in TMCH) are using circulation 
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services as the highest LIS services which is followed by current Awareness Services i.e. 
89.50% (92.59% in AMCH, 96.15% in GMCH, 78.57% in SMCH, 92.59% in JMCH, 
85.71% in FAAMCH and 92.30% in TMCH). At the bottom is OPAC with 48.77% (77.78% 
in AMCH, 92.31% in GMCH, 71.43% in SMCH, 51.85% in JMCH). Further, it can also be 
seen from the table that none of user in FAAMCH and TMCH responded about OPAC. 
Table 14 - Opinion about Awareness and Use of LIS Service 
Service AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
A  U A U A U A U A U A U A U 
Circulation 27 
(100
) 
27 
(100
) 
24 
(92.3
1) 
23 
(88.4
6) 
26 
(92.8
6) 
24 
(85.7
1) 
25 
(92.5
9) 
24 
(88.8
9) 
26 
(92.8
6) 
25 
(89.2
9)  
26 
(100) 
23 
(88.4
6) 
154 
(95.0
6) 
150 
(92.5
9) 
Inter library 
Loan 
25 
(92.5
9) 
- 25 
(96.1
5) 
- 27 
(96.4
2) 
- 26 
(96.3
0) 
- 24 
(85.7
1) 
- 24 
(92.3
0) 
- 151 
(93.2
1) 
- 
Reference 
Service 
27 
(100
) 
26 
(96.3
0) 
25 
(96.1
5) 
23 
(88.4
6) 
26 
(92.8
6) 
22 
(78.5
7) 
25 
(92.5
9) 
24 
(88.8
9) 
26 
(92.8
6) 
23 
(82.1
4) 
25 
(96.1
45) 
22 
(84.6
2) 
154 
(95.0
6) 
140 
(86.4
2) 
Current 
Awareness 
Service 
(CAS) 
27 
(100
) 
25 
(92.5
9) 
26 
(100
) 
25 
(96.1
5) 
25 
(89.2
9)  
22 
(78.5
7) 
26 
(96.3
0) 
25 
(92.5
9) 
27 
(96.4
3) 
24 
(85.7
1) 
26 
(100) 
24 
(92.3
0) 
157 
(96.9
1) 
145 
(89.5
0) 
Selective 
Disseminatio
n of 
Service(SDI) 
21 
(77.7
8) 
19 
(70.3
7) 
22 
(84.6
2) 
14 
(53.8
5) 
25 
(89.2
9) 
15 
(53.5
7) 
25 
(92.5
9) 
18 
(66.6
7) 
24 
(85.7
1) 
12 
(42.8
6) 
24 
(92.3
0) 
19 
(73.0
8) 
141 
(87.0
4) 
97 
(59.8
8) 
Document 
Delivery 
Service 
20 
(74.0
7) 
17 
(62.9
6) 
24 
(92.3
1) 
13 
(50) 
23 
(82.1
4) 
19 
(67.8
6) 
26 
(96.3
0) 
20 
(74.0
7) 
24 
(85.7
1) 
15 
(53.5
7) 
23 
(88.4
6) 
17 
(65.3
8) 
116 
(71.6
0) 
101 
(62.3
5) 
Indexing 
Service/Abstr
acting 
Services 
22 
(81.4
8) 
14 
(51.8
5) 
24 
(92.3
1) 
19 
(73.0
8) 
23 
(82.1
4) 
18 
(64.2
9) 
21 
(77.7
8) 
14 
(51.8
5) 
25 
(89.2
9) 
19 
(67.8
6) 
25 
(96.1
5) 
20 
(76.9
2) 
140 
(86.4
1) 
104 
(64.2
0) 
Document 
Scanning 
25 
(92.5
9) 
19 
(70.3
7) 
24 
(92.3
1) 
14 
(53.8
5) 
25 
(89.2
9) 
11 
(39.2
9) 
23 
(85.1
9) 
10 
(37.0
4) 
26 
(92.8
6) 
16 
(57.1
4) 
24 
(92.3
1) 
19 
(73.0
8) 
147 
(90.7
4) 
89 
(54.9
4) 
Document 
Printing 
23 
(85.1
9) 
14 
(51.8
5) 
25 
(96.1
5) 
19 
(73.0
8) 
26 
(92.8
6) 
20 
(71.4
3) 
24 
(88.8
9) 
18 
(66.6
7) 
23 
(82.1
4) 
12 
(42.8
6) 
22 
(84.6
2) 
13 
(50) 
143 
(88.2
7) 
96 
(59.2
6) 
Bibliographic 
Service 
23 
(85.1
9) 
21 
(77.7
8) 
25 
(96.1
5) 
21 
(80.7
7) 
24 
(85.7
1) 
22 
(78.5
7) 
23 
(85.1
9) 
20 
(74.0
7) 
24 
(85.7
1) 
20 
(71.4
3) 
23 
(88.4
6) 
21 
(80.7
7) 
142 
(87.6
5) 
125 
(77.1
6) 
CD-ROM 
/DVD Search 
Service 
24 
(88.8
9) 
17 
(62.9
6) 
23 
(88.4
6) 
14 
(53.8
5) 
22 
(78.5
7) 
15 
(53.5
7) 
24 
(88.8
9) 
18 
(66.6
7) 
21 
(75) 
15 
(53.5
7) 
24 
(92.3
1) 
22 
(84.6
2) 
138 
(85.1
9) 
101 
(62.3
5) 
News Paper 
Clipping 
Service 
25 
(92.5
9) 
9 
(33.3
3) 
24 
(92.3
1) 
14 
(53.8
5) 
23 
(82.1
4) 
12 
(42.8
6) 
22 
(81.4
8) 
17 
(62.9
6) 
21 
(75) 
17 
(60.7
1) 
23 
(88.4
6) 
19 
(73.0
8) 
138 
(85.1
9)  
88 
(54.3
2) 
Photocopy 
Service 
24 12 
(44.4
4) 
25 
(96.1
5) 
14 
(53.8
5) 
23 
(82.1
4) 
15 
(53.5
7) 
22 
(81.4
8) 
18 
(66.6
7) 
22 
(78.5
7) 
16 
(57.1
4) 
24 
(92.3
1) 
17 
(65.3
8) 
140 
(86.4
2) 
92 
(56.7
9) 
Translation 
Service 
23 
(85.1
9) 
 - 21 
(80.7
7) 
 - 24 
(85.7
1) 
 - 22 
(81.4
8) 
-  23 
(82.1
4) 
-  23 
(88.4
6) 
- 136 
(83.9
5) 
- 
OPAC 25 
(92.5
9) 
21 
(77.7
8) 
22 
(84.6
2) 
24 
(92.3
1) 
23 
(82.1
4) 
20 
(71.4
3) 
 22 
(81.4
8) 
14 
(51.8
5) 
- - - - 92 
(56.7
9) 
79 
(48.7
7) 
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Internet 
Service 
20 
(74.0
7) 
19 
(70.3
7) 
24 
(92.3
1) 
22 
(84.6
2) 
21 
(75) 
18 
(64.2
9) 
24 
(88.8
9) 
19 
(70.3
7) 
25 
(89.2
9) 
21 
(75) 
26 
(100) 
20 
(76.9
2) 
140 
(86.4
2) 
119 
(73.4
6) 
Any other 
(Pl. Specify) 
 - - - - - - - - - - - - - - 
Note: Figures in parenthesis indicate percentage. 
Satisfaction Level about LIS Products 
Table 15 reveal the opinion about the satisfaction level of LIS product by the users that 
are as follows: 
i. Books: 46.91% (55.56% in AMCH, 19.23% in GMCH, 35.71% in SMCH, 70.37% in 
JMCH, 46.43% in FAAMCH and 53.85% in TMCH) are extremely satisfied with the 
books. It is followed by 16.67% (7.41% in AMCH, 46.15% in GMCH, 25% in SMCH, 
7.41% in JMCH, 7.14% in FAAMCH and 7.69% in TMCH) which is categories under 
less satisfactory class. 
ii. Directories: 35.19% (44.44% in AMCH, 15.38% in GMCH, 42.86% in SMCH, 18.52% 
in JMCH, 46.43% in FAAMCH and 42.31% in TMCH) are extremely satisfied with the 
use of Directories as LIS products which is succeeded by 22.84% (i.e. 22.22% in 
AMCH, 23.08% in GMCH, 25% in SMCH, 22.22% in JMCH, 21.42% in FAAMCH 
and 23.08% in TMCH) under the category of “satisfactory”.  
iii. Current Awareness Bulleting: 26.54% (25.93% in AMCH, 23.08% in GMCH, 25% in 
SMCH, 22.22% in JMCH, 21.42% in FAAMCH and 42.31% in TMCH) are satisfied 
with the products provided through current awareness bulleting. It is followed by 
24.07% (40.74% in AMCH, 11.54% in GMCH, 46.43% in SMCH, 18.52% in JMCH, 
7.14% in FAAMCH and 19.23% in TMCH) falls in the category of satisfactory.  
iv. SDI Bulletin: 35.19% (44.44% in AMCH, 15.38% in GMCH, 42.86% in SMCH, 
18.52% in JMCH, 46.43% in FAAMCH) is the total number of users who are extremely 
satisfied with SDI Bulletin. It is followed by 22.84% (22.22% in AMCH, 23.08% in 
GMCH, 25% in SMCH, 22.22% in JMCH, 21.42% in FAAMCH and 23.08% in 
TMCH) with the category of satisfactory.  
v. Journals: 40.12% (37.04% in AMCH, 34.62% in GMCH, 42.86% in SMCH, 44.44% in 
JMCH, 32.14% in FAAMCH and 50% in TMCH) of the total population are extremely 
satisfied with the use of journals from the library which is followed by 38.27% (40.74% 
in AMCH, 38.46% in GMCH, 39.29% in SMCH, 33.33% in JMCH, 46.43% in 
FAAMCH and 30.77% in TMCH) who are very much satisfied with the use of journals. 
vi. Abstracting/ Indexing Journal: 46.91% (44.44% in AMCH, 38.46% in GMCH, 53.57% 
in SMCH, 48.15% in JMCH, 42.86% in FAAMCH and 53.85% in TMCH) of the total 
population are not at all satisfied with the use of abstracting/indexing journals. It is 
succeeded by the category of users, who are “very Satisfactory” with 31.48% (33.33% in 
AMCH, 30.76% in GMCH, 28.57% in SMCH, 33.33% in JMCH, 39.29% in FAAMCH 
and 23.07% in TMCH) 
vii. Information Bulletin: 49.38% (70.37% in AMCH, 38.46% in GMCH, 53.57% in 
SMCH, 48.15% in JMCH, 42.86% in FAAMCH and 42.30% in TMCH) belongs to the 
classified group of users who are extremely satisfied with Information bulletin. It is 
succeeded by 29.01% (14.81% in AMCH, 34.62% in GMCH, 28.57% in SMCH, 
33.33% in JMCH, 35.71% in FAAMCH and 26.92% in TMCH) who are occupies the 
position of “very satisfactory”. 
viii. Library newsletter: 41.98% (44.44% in AMCH, 46.15% in GMCH, 53.57% in SMCH, 
57.14% in JMCH, 35.71% in FAAMCH and 34.62% in TMCH) of the total rate of 
population are truly or rather extremely satisfied with the use of Library newsletter as a 
LIS product which is succeeded by the category of “very satisfactory” with 30.86% 
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(33.33% in AMCH, 26.92% in GMCH, 28.57% in SMCH, 28.57% in JMCH, 39.29% in 
FAAMCH and 26.92% in TMCH). 
ix. Annual report: 45.68% (44.44% in AMCH, 38.46% in GMCH, 53.57% in SMCH, 
57.14% in JMCH, 35.71% in FAAMCH and 42.31% in TMCH) of the users are 
extremely satisfied with the use of Annual report. They are able to abstract much of the 
information. It is followed by 31.48% (33.33% in AMCH, 30.76% in GMCH, 28.57% in 
SMCH,28.57% in JMCH, 39.29% in FAAMCH and 26.92% in TMCH)where the users 
are very much satisfied with this product. 
x. Literature search: 32.10% (25.93% in AMCH, 34.62% in GMCH, 28.57% in SMCH, 
18.52% in JMCH, 42.86% in FAAMCH and 42.30% in TMCH) of the total population 
are only satisfied with the use of Literature search as a product of Library. It is followed 
by 27.78% (33.33% in AMCH, 26.92% in GMCH, 32.14% in SMCH, 33.33% in JMCH 
21.42% in FAAMCH and 19.23% in TMCH) category of users who very much satisfied 
with the literature search. 
xi. News Paper Clipping: 46.91% (44.44% in AMCH, 38.46% in GMCH, 53.57% in 
SMCH, 48.15% in JMCH, 42.86% in FAAMCH and 53.85% in TMCH) are extremely 
satisfied with the services of Newspaper clipping by the library of their respective 
institution which is followed by 31.48% (33.33% in AMCH, 30.77% in GMCH, 28.57% 
in SMCH, 33.33% in JMCH, 39.29% in FAAMCH and 23.08% in TMCH) who are very 
much satisfied with the products. 
xii. Bibliographic List: 28.40% (14.81% in AMCH, 26.92% in GMCH, 39.29% in SMCH, 
33.33% in JMCH, 25% in FAAMCH and 30.77% in TMCH) are extremely dissatisfied 
with the bibliographic list of document provided by the library. The medical college 
libraries need a proper attention to look into it seriously. It is followed by 25.31% 
(40.74% in AMCH, 15.38% in GMCH, 10.71% in SMCH, 29.63% in JMCH, 21.42% in 
FAAMCH and 34.62% in TMCH)who are only possess satisfied level. 
xiii. Documentation List: 46.30% (40.74% in AMCH, 46.15% in GMCH, 50% in SMCH, 
55.56% in JMCH, 42.86% in FAAMCH and 42.31% in TMCH) of the total population 
are extremely satisfied with documentation list provided by library which is followed by 
30.25% (37.04% in AMCH, 30.77% in GMCH, 32.14% in SMCH, 29.63% in JMCH, 
32.14% in FAAMCH and 19.23% in TMCH) who are holding the group of “very 
satisfactory”. 
xiv. Online Database: 33.33% (18.52% in AMCH, 34.62% in GMCH, 28.57% in SMCH, 
33.33% in JMCH, 42.86% in FAAMCH and 42.31% in TMCH) are of the library users 
are extremely dissatisfied with online databases provided by library of the respective 
medical colleges. It is succeeded by 25.93% (37.04% in AMCH, 26.92% in GMCH, 
32.14% in SMCH, 18.52% in JMCH, 21.42% in FAAMCH and 19.23% in TMCH) who 
are very much satisfied with the online databases. 
xv. New Addition List: 33.33% (37.04% in AMCH, 34.62% in GMCH, 35.71% in SMCH, 
37.04% in JMCH, 32.14% in FAAMCH and 23.08% in TMCH) are not satisfied with 
the list of new addition of resources in the library. The libraries need to take the issue 
seriously. 32.10% (25.93% in AMCH, 34.62% in GMCH, 28.57% in SMCH, 18.52% in 
JMCH, 42.86% in FAAMCH and 42.31% in TMCH) of the total population argued that 
they are only satisfied with new products coming to library. 
xvi. WHO collections: 33.33% (25.92% in AMCH, 50% in GMCH, 39.29% in SMCH, 
11.11% in JMCH, 46.43% in FAAMCH and 26.92% in TMCH) of the total population 
are only satisfied with WHO collection which is followed by 27.78% (15.38% in 
GMCH, 25% in SMCH, 33.33% in JMCH, 21.42% in FAAMCH and 38.46% in 
TMCH) who reveals that they are extremely satisfied with this collection. 
Table 15 - Satisfaction Level about LIS Products 
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Products AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
 
Books 
Ex. Sat. 15 
(55.56) 
5 (19.23) 10 
(35.71) 
 19 
(70.37) 
13 (46.43) 14 
(53.85) 
76 (46.91) 
V. Sat. 3 (11.11) 6 (23.08) 3 (10.71) 3 (11.11) 5 (17.86) 4 (14.81) 24 (14.81) 
Sat. 6 (22.22) 2 (7.69) 2 (7.14) 2 (7.41) 7 (25) 5 (19.23) 24 (14.81) 
Less 
Sat. 
2 (7.41) 12 
(46.15) 
7 (25) 2 (7.41) 2 (7.14) 2 (7.69) 27 (16.67) 
Not 
Sat. 
1 (3.70) 1 (3.85) 6 (21.42) 1 (3.70) 1 (3.57) 1 (3.85) 11 (6.79) 
 
Directories 
Ex. Sat. 12 
(44.44) 
4 (15.38) 12 
(42.86) 
5 (18.52) 13 (46.43) 11 
(42.31) 
57 (35.19) 
V. Sat. 3 (11.11) 11 
(42.31) 
3 (10.71) 11 
(40.74) 
3 (10.71) 3 (11.54)    34 
(20.99) 
Sat. 6 (22.22) 6 (23.08) 7 (25) 6 (22.22) 6 (21.42) 6 (23.08) 37 (22.84) 
Less 
Sat. 
2 (7.41) 3 (11.54) 2 (7.14) 3 (11.11) 2 (7.14) 2 (7.69) 14 (8.64) 
Not 
Sat. 
4 (14.81) 2 4 (14.29) 2 (7.41) 4 (14.29) 4 (15.38) 20 (12.35) 
Current 
Awareness 
Bulleting 
Ex. Sat. 11 
(40.74) 
3 (11.54) 13 
(46.43) 
5 (18.52) 2 (7.14) 5 (19.23) 39 (24.07) 
V. Sat. 3 (11.11) 12 3 (10.71) 11 
(40.74) 
3 (10.71) 4 (15.38) 36 (22.22) 
Sat.      7 
(25.93) 
6 (23.08) 7 (25) 6 (22.22) 6 (21.42) 11 
(42.31) 
43 (26.54) 
Less 
Sat. 
2 (7.41) 3 (11.54) 4 (14.29) 3 (11.11) 13 (46.43) 4 (15.38)   29 
(17.90) 
Not 
Sat. 
4 (14.81) 2 (7.69) 1 (3.57) 2 (7.41) 4 (14.29) 2 (7.69) 15 (9.26) 
SDI Bulletin Ex. Sat. 12 4 (15.38) 12 
(42.86) 
5 (18.52) 13 (46.43) 11 
(42.31) 
57 (35.19) 
V. Sat. 3 (11.11) 11 
(42.31) 
3 (10.71) 11 
(40.74) 
3 (10.71) 3 (11.54)   34 
(20.99) 
Sat. 6 (22.22) 6 (23.08) 7 (25) 6 (22.22) 6 (21.42) 6 (23.08) 37 (22.84) 
Less 
Sat. 
2 (7.41) 3 (11.54) 2 (7.14) 3 (11.11) 2 (7.14) 2 (7.69) 14 (8.64) 
Not 
Sat. 
4 (14.81) 2 (7.69) 4 (14.29) 2 (7.41) 4 (14.29) 4 (15.38) 20 (12.34) 
Journals Ex. Sat. 10 
(37.04) 
9 (34.62) 12 
(42.86) 
12 
(44.44) 
9 (32.14) 13 (50)  65 (40.12) 
V. Sat. 11 
(40.74) 
10 
(38.46) 
11 
(39.29) 
9 (33.33) 13 (46.43) 8 (30.77) 62 (38.27) 
Sat. 4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11) 3 (10.71) 3 (11.54) 20 (12.35) 
Less 
Sat. 
2  (7.41) 3 (11.54) 2 (7.14) 3 (11.11) 3 (10.71) 2 (7.69) 15 (9.26) 
Not 
Sat. 
-- -- -- -- -- -- -- 
Abstracting/ 
Indexing Journal 
Ex. Sat. - - - - - - - 
V. Sat. 9 (33.33) 8 8 (28.57)  9 
(33.33) 
 11 (39.29) 6 (23.07) 51 (31.48) 
Sat. 4 (14.81) 4 (15.38) 3 (10.71)  3 
(11.11) 
 3 (10.71) 4 (15.38) 21 (12.96) 
Less 
Sat. 
2  (7.41)      4 
(15.38) 
2 (7.14)  2 (7.41)  2 (7.14) 2 (7.69) 14 (8.64) 
Not 
Sat. 
12 
(44.44) 
10 
(38.46) 
15 
(53.57) 
13 
(48.15) 
 12 (42.86)  14 
(53.85) 
76 (46.91) 
Information 
Bulletin 
Ex. Sat. 19 
(70.37) 
10 
(38.46) 
15 
(53.57) 
13 
(48.15) 
 12 (42.86) 11 
(42.30) 
80 (49.38) 
V. Sat.    4 
(14.81) 
9 (34.62)  8 
(28.57) 
9 (33.33)  10 (35.71) 7 (26.92) 47 (29.01) 
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Sat. 3 (11.11) 4 (15.38) 3 (10.71) 3 (11.11)  4 (14.29) 5 (19.23) 22 (13.58) 
Less 
Sat. 
1 (3.70) 3 (11.54) 2 (7.14) 2 (7.41)  2 (7.14) 3 (11.54) 13 (8.02) 
Not 
Sat. 
-- -- -- -- -- -- -- 
Library News 
Letters 
Ex. Sat. 12 
(44.44) 
12 
(46.15) 
15 
(53.57) 
16 
(57.14) 
 10 (35.71)  9 (34.62) 68 (41.98) 
V. Sat. 9 (33.33)       7 
(26.92) 
 8 
(28.57) 
8 (28.57)  11 (39.29) 7 (26.92) 50 (30.86) 
Sat. 4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11)  5 (17.86) 6 (15.38) 25 (15.43) 
Less 
Sat. 
2  (7.41) 3 (11.54) 2 (7.14) 1 (3.70)  2 (7.14) 4 (15.38) 14 (8.64) 
Not 
Sat. 
-- -- -- -- -- -- -- 
Annual Report Ex. Sat. 12 
(44.44) 
10 
(38.46) 
15 
(53.57) 
16 
(57.14) 
 10 (35.71)  11 
(42.31) 
 74 (45.68) 
V. Sat. 9 (33.33) 8  8 
(28.57) 
8 (28.57)  11 (39.29)   7 
(26.92) 
51 (31.48) 
Sat. 4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11)  4 (14.29)   5 
(19.23) 
23 (14.20) 
Less 
Sat. 
2  (7.41) 3 (11.54) 2 (7.14) 1 (3.70)  3 (10.71)   3 
(11.54) 
14 (8.64) 
Not 
Sat. 
-- -- -- -- -- -- -- 
Library Manual Ex. Sat. 11 
(40.74) 
12 
(46.15) 
14 (50) 15 
(53.57) 
 12 (42.86)  11 
(42.31) 
75 (46.30) 
V. Sat. 10 
(37.04) 
8 (30.77)  9 
(32.14) 
8 (28.57)  9 (32.14) 5 (19.23) 49 (30.25) 
Sat. 4 (14.81) 4 (15.38) 3 (10.71) 2 (7.41)  4 (14.29) 6 (23.08) 23 (14.20) 
Less 
Sat. 
2  (7.41) 2 (7.69) 2 (7.14) 2 (7.41)  3 (10.71) 4 (15.38) 15 (9.26) 
Not 
Sat. 
        
Literature Search Ex. Sat. 6 (22.22) 4 (15.38) 7 (25)  5 
(18.52) 
 4 (14.29) 6 (23.08) 32 (19.75) 
V. Sat. 9 (33.33) 7 (26.92) 9 (32.14) 9  6 (21.42) 5 (19.23) 45 (27.78) 
Sat. 7 (25.93) 9 (34.62) 8 (28.57) 5 (18.52)  12 (42.86) 11 52 (32.10) 
Less 
Sat. 
4 (14.81) 4 (15.38) 3 (10.71) 6 (22.22)  3 (10.71) 3 (11.54) 23 (14.20) 
Not 
Sat. 
1 (3.70) 2 (7.69) 1 (3.57) 2 (7.41) 3 (10.71) 1 (3.85) 10 (6.17) 
 News Paper 
Clipping 
Ex. Sat. 12 
(44.44) 
10 
(38.46) 
15 
(53.57) 
13 
(48.15) 
 12 (42.86)  14 
(53.85) 
76 (46.91) 
V. Sat. 9 (33.33) 8 (30.77) 8 (28.57)  9 
(33.33) 
 11 (39.29) 6 (23.08) 51 (31.48) 
Sat. 4 (14.81) 4 (15.38) 3 (10.71)  3 
(11.11) 
 3 (10.71) 4 (15.38) 21 (12.96) 
Less 
Sat. 
2  (7.41)      4 
(15.38) 
2 (7.14)  2 (7.41)  2 (7.14) 2 (7.69) 14 (8.64) 
Not 
Sat. 
- - - - - - - 
Bibliographic List Ex. Sat. 6 (22.22) 9 (34.62)  8 
(28.57) 
4 (14.81) 9 (32.14) 3 (11.54) 39 (24.07) 
V. Sat. 2  (7.41) 3 (11.54) 2 (7.14) 2 (7.41) 2 (7.14) 2 (7.69) 13 (8.02) 
Sat. 11 
(40.74) 
4 (15.38) 3 (10.71) 8 (29.63) 6 (21.42)  9 (34.62) 41 (25.31) 
Less 
Sat. 
4 (14.81) 3 (11.54) 4 (14.29) 4 (14.81) 4 (14.29) 4 (15.38) 23 (14.20) 
Not 
Sat. 
 4 (14.81) 7 (26.92) 11 
(39.29) 
9 (33.33) 7 (25) 8 (30.77) 46 (28.40) 
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Documentation 
List 
Ex. Sat. 11 
(40.74) 
12 
(46.15) 
14 (50) 15 
(55.56) 
 12 (42.86)  11 
(42.31) 
75 (46.30) 
V. Sat. 10 
(37.04) 
8 (30.77)  9 
(32.14) 
8 (29.63)  9 (32.14) 5 (19.23) 49 (30.25) 
Sat. 4 (14.81) 4 (15.38) 3 (10.71) 2 (7.41)  4 (14.29) 6 (23.08) 23 (14.20) 
Less 
Sat. 
2  (7.41) 2 (7.69) 2 (7.14) 2 (7.41)  3 (10.71) 4 (15.38) 15 (9.26) 
Not 
Sat. 
- - - - - - - 
Online Database Ex. Sat. 1 (3.70) 2 (7.69) 1 (3.57) 2 (7.41) 3 (10.71) 1 (3.85) 10 (6.17) 
V. Sat. 10 
(37.04) 
7 (26.92) 9 (32.14) 5 (18.52)  6 (21.42) 5 (19.23) 42 (25.93) 
Sat. 7 (25.93) 4 (15.38) 7 (25) 5 (18.52)  4 (14.29) 6 (23.08) 33 (20.37) 
Less 
Sat. 
4 (14.81) 4 (15.38) 3 (10.71) 6 (22.22)  3 (10.71) 3 (11.54) 23 (14.20) 
Not 
Sat. 
5 (18.52) 9 (34.62) 8 (28.57) 9 (33.33)  12 (42.86) 11 
(42.31) 
54 (33.33) 
New Addition List Ex. Sat. - - - - - - - 
V. Sat. 6 (22.22) 4 (15.38) 7 (25)  5 
(18.52) 
 4 (14.29) 6 (23.08) 32 (19.75) 
Sat. 7 (25.93) 9 (34.62) 8 (28.57) 5 (18.52)  12 (42.86) 11 
(42.31) 
52 (32.10) 
Less 
Sat. 
4 (14.81) 4 (15.38) 3 (10.71) 6 (22.22)  3 (10.71) 3 (11.54) 23 (14.20) 
Not 
Sat. 
10 
(37.04) 
9 (34.62) 10 
(35.71) 
10 
(37.04) 
 9 (32.14) 6 (23.08)  54 (33.33) 
WHO Collections Ex. Sat. 9 4 (15.38) 7 (25)  9 
(33.33) 
 6 (21.42) 10 
(38.46) 
45 (27.78) 
V. Sat. 6 (22.22) 3 (11.54) 6 (21.43) 7 (25.93)  3 (10.71) 5 (19.23) 30 (18.52) 
Sat. 7 13 (50) 11 
(39.29) 
3 (11.11)  13 (46.43)  7 (26.92) 54 (33.33) 
Less 
Sat. 
4 (14.81) 4 (15.38) 3 (10.71) 6 (22.22)  4 (14.29) 3 (11.54) 24 (14.81) 
Not 
Sat. 
1 (3.70) 2 (7.69) 1 (3.57) 2 (7.41) 2 (7.14) 1 (3.85) 9 (5.56) 
Any Other (pl. 
specify) 
Ex. Sat. -- -- -- -- -- -- -- 
V. Sat. -- -- -- -- -- -- -- 
Sat. -- -- -- -- -- -- -- 
Less 
Sat. 
-- -- -- -- -- -- -- 
Not 
Sat. 
-- -- -- -- -- -- -- 
Note: Figures in parenthesis indicate percentage. 
Satisfaction Level about LIS Services 
Table 16 reveal the opinion about the users’ opinion with regard to the satisfaction level 
about LIS services provided by the libraries under study, are as follows: 
1) Circulation: 32.72% (18.52% in AMCH, 34.62% in GMCH, 28.57% in SMCH, 
33.33% in JMCH, 42.86% in FAAMCH and 38.46% in TMCH) are extremely satisfied 
with the circulation service of the library. The staffs of the library are maintaining some 
standards in circulation services. Whereas some of the users are just satisfied with this 
services with 30.86% (40.74% in AMCH, 34.62% in GMCH, 28.57% in SMCH, 
44.44% in JMCH, 14.29% in FAAMCH and 23.08% in TMCH). 
2) Reference Services: 33.33% (18.52% in AMCH, 34.62% in GMCH, and 28.57% in 
SMCH, 33.33% in JMCH, 42.86% in FAAMCH and 42.31% in TMCH) of the total 
population is extremely satisfied with the reference services provided by their 
respective libraries. It is followed by 25.93% (37.04% in AMCH, 26.92% in GMCH, 
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32.14% in SMCH, 17.86% in JMCH, 21.43% in FAAMCH, 19.43% in TMCH) who 
are very much satisfied with this service. 
3) Current Awareness Services (CAS): 34.57% (48.15% in AMCH, 50% in GMCH,  
21.43% in SMCH, 25.43% in JMCH, 42.86% in FAAMCH and 19.23% in TMCH)of 
the total population are in “very satisfactory level” about the current awareness services 
which is followed by 25.93% (7.41% in AMCH, 11.54% in GMCH, 39.29% in SMCH, 
33.33% in JMCH, 21.43% in FAAMCH and 42.31% in TMCH)whose opinion is 
extremely satisfactory in term of current awareness service.  
4) Selective Dissemination Information (SDI): 33.33% (18.52% in AMCH, 34.62% in 
GMCH, and 28.57% in SMCH, 33.33% in JMCH, 42.86% in FAAMCH and 42.31% in 
TMCH) of the users are extremely satisfied in Selective dissemination of Information 
provided by the library. It is followed by 27.16% (37.04% in AMCH, 23.08% in 
GMCH, 25% in SMCH, 33.33% in JMCH, 21.43% in FAAMCH and 23.08% in 
TMCH) of total population who are just satisfied with the services. 
5) Document Delivery Services: 35.19% (18.52% in AMCH, 50% in GMCH, 28.57% in 
SMCH, 33.33% in JMCH, 42.86% in FAAMCH and 38.46% in TMCH)of the total 
population is extremely satisfied with the document delivery services by their 
respective libraries which is followed by just satisfactory level of users with 32.10% 
(44.44% in AMCH, 23.08% in GMCH, 25% in SMCH, 44.44% in JMCH, 28.57% in 
FAAMCH and 26.92% in TMCH). 
6) Indexing/ Abstracting Service: 33.95% (22.22% in AMCH, 34.62% in GMCH, 
28.57% in SMCH, 33.33% in JMCH, 42.86% in FAAMCH and 42.31% in TMCH)of 
the users are highly satisfied with the indexing and Abstracting services provide by the 
library which is followed by “satisfactory” class of users with 26.54% (33.33% in 
AMCH, 23.08% in GMCH, 25% in SMCH, 33.33% in JMCH, 21.43% in FAAMCH 
26.92% and 23.08% in TMCH) in aggregate.  
7) Document Printing: 49.38% (70.37% in AMCH, 38.46% in GMCH, 53.57% in 
SMCH, 48.15% in JMCH, 42.86% in FAAMCH and 42.31% in TMCH) of the total 
population is extremely satisfied with document printing services provide by the 
library. It is successed by 29.01% (14.81% in AMCH, 34.62% in GMCH, 28.57% in 
SMCH, 33.33% in JMCH, 35.71% in FAAMCH and 26.92% in TMCH) where users 
are also very much satisfied with document printing. 
8) Bibliographic Service: 38.27% (40.74% in AMCH, 30.77% in GMCH, 50% in SMCH, 
48.15% in JMCH, 32.14% in FAAMCH and 26.92% in TMCH) of the total population 
of the users are extremely satisfied with bibliographic services provided by the library. 
It is followed by 35.19% (37.04% in AMCH, 42.31% in GMCH, 32.14% in SMCH, 
29.63% in JMCH, 35.71% in FAAMCH and 34.62% in TMCH) where the users are 
very much satisfied with the bibliographic users. 
9) CD-ROM and DVD Search Service: 41.98% (44.44% in AMCH, 46.15% in GMCH, 
53.57% in SMCH, 59.26% in JMCH, 35.71% in FAAMCH and 34.62% in TMCH)of 
the total population of user are extremely satisfied with CD-ROM and DVD search 
service provided by the library which is successed by 30.86% (33.33% in AMCH, 
26.92% in GMCH, 28.57% in SMCH, 29.63% in JMCH, 39.29% in FAAMCH and 
26.92% in TMCH) belongs to the category of “very satisfactory”.  
10) Newspaper Clipping Service: 35.80% (44.44% in AMCH, 38.46% in GMCH, 32.14% 
in SMCH, 29.63% in) are the library users who are just satisfied with Newspaper 
clipping services of the library. It is followed by 25.93% who are argued that they 
belong to “very satisfactory” group. 
11) Photocopy Services: 34.57% (44.44% in AMCH, 34.62% in GMCH, 32.14% in SMCH, 
29.63% in JMCH, 28.57%in FAAMCH and 38.46% in TMCH) of the users has opted 
photocopy services as a satisfactory provided by the library which is followed by 
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27.78% (18.52% in AMCH, 19.23% in GMCH, 42.86% in SMCH, 22.22% in JMCH, 
25% in FAAMCH, 38.46% in TMCH) who are very much satisfied with the service. 
12) Translation Service: it is found that none of library under study provides translation 
services to users as per the data collected from librarians. 
13) OPAC: 33.95% (44.44% in AMCH, 46.15% in GMCH, 53.57% in SMCH, 59.26% in 
JMCH) of the users are extremely satisfied with the OPAC services provided by the 
library. It is succeeded by 19.75% (33.33% in AMCH, 26.92% in GMCH, 28.57% in 
SMCH, 29.63% in JMCH) who feels that the OPAC service is very satisfactory. 
14) Internet: 42.59% (44.44% in AMCH, 50% in GMCH, 39.29% in SMCH, 40.74% in 
JMCH, 35.71% in FAAMCH and 46.15% in TMCH) of the total population is find very 
satisfactory about the internet accessibility for surfing the various requirement of the 
users is followed by 30.86% (22.22% in AMCH, 26.92% in GMCH, 35.71% in SMCH, 
33.33% in JMCH, 32.14% in FAAMCH and 34.62% in TMCH) who are not fully 
satisfied but  they are just satisfied. 
15) It can also be seen from the table 20, that users of all the libraries under study kept silent 
with regard to inter-library loan service. 
16) Any others: Majority of the population i.e. 92.5%  of the total population that includes 
96.30% in AMCH, 92.31% in GMCH, 89.29% in SMCH, 96.30% in JMCH, 89.28% in 
FAAMCH, 92.31 % in TMCH, is extremely satisfied with the services of library besides 
the above mentioned services to its users’ which include personal care; utility facilities 
etc. 
Table 16 - Satisfaction Level about LIS Services 
Services AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Circulation Ex. Sat. 5 (18.52) 9 (34.62) 8 (28.57) 9 (33.33)  12 (42.86) 10 
(38.46) 
53 (32.72) 
V. Sat. 9 (33.33) 7 (26.92) 10 
(35.71) 
5 (17.86)  9 (32.14) 7 (26.92) 47 (29.01) 
Sat. 11 
(40.74) 
9 (34.62) 8 (28.57) 12 
(44.44) 
 4 (14.29) 6 (23.08) 50 (30.86) 
Less 
Sat. 
2 (7.41) 1 (3.85) 2 (7.14) 1 (3.70)  3 (10.71) 3 (11.54) 12 (7.41) 
Not Sat. -- -- -- -- -- -- -- 
Inter-library Loan Ex. Sat. -- -- -- -- -- -- -- 
V. Sat. -- -- -- -- -- -- -- 
Sat. -- -- -- -- -- -- -- 
Less 
Sat. 
-- -- -- -- -- -- -- 
Not Sat. -- -- -- -- -- -- -- 
Reference 
Service 
Ex. Sat. 5 (18.52) 9 (34.62) 8 (28.57) 9 (33.33)  12 (42.86) 11 
(42.31) 
54 (33.33) 
V. Sat. 10 
(37.04) 
7 (26.92) 9 (32.14) 5 (17.86)  6 (21.43) 5 (19.23) 42 (25.93) 
Sat. 7 (25.93) 4 (15.38) 7 (25) 5 (17.86)  4 (14.29) 6 (23.08) 33 (20.37) 
Less 
Sat. 
4 (14.81) 4 (15.38) 3 (10.71) 6 (22.22)  3 (10.71) 3 (11.54) 23 (14.20) 
Not Sat. 1 (3.70) 2 (7.69) 1 (3.57) 2 (7.40) 3 (10.71) 1 (3.85) 10 (6.17) 
Current 
Awareness 
Service 
Ex. Sat. 2 (7.41) 3 (11.54) 11 
(39.29) 
9 (33.33)   6 (21.43) 11 
(42.31) 
42  (25.93) 
V. Sat. 13 
(48.15) 
13 (50) 6 (21.43) 7 (25.93)  12 (42.86) 5 (19.23) 56 (34.57) 
Sat. 7 (25.93) 4 (15.38) 7 (25) 8 (29.63)  4 (14.29) 6 (23.08) 36 (22.22) 
Less 
Sat. 
4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11)  3 (10.71) 3 (11.54) 20 (12.35) 
Not Sat. 1 (3.70) 2 (7.69) 1 (3.57) - 3 (10.71) 1 (3.85) 8 (4.93) 
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Selective 
Dissemination 
Information 
Ex. Sat. 5 (18.52) 9 (34.62) 8 (28.57) 9 (33.33)  12 (42.86) 11 
(42.31) 
54 (33.33) 
V. Sat. 10 
(37.04) 
7 (26.92) 9 (32.14) 5 (17.86)  6 (21.43) 5 (19.23) 42 (25.93) 
Sat. 10 
(37.04) 
6 (23.08) 7 (25) 9 (33.33)  6 (21.43) 6 (23.08) 44 (27.16) 
Less 
Sat. 
1 (3.70) 2 (7.69) 3 (10.71) 2 (7.40)  1 (3.57) 3 (11.54) 12 (7.41) 
Not Sat. 1 (3.70) 2 (7.69) 1 (3.57) 2 (7.40) 3 (10.71) 1 (3.85) 10 (6.17) 
Document 
Delivery Service 
Ex. Sat. 5 (18.52) 13 (50) 8 (28.57) 9 (33.33)  12 (42.86) 10 
(38.46) 
57 (35.19) 
V. Sat. 10 
(37.04) 
7 (26.92) 9 (32.14) 5 (17.86)  6 (21.43) 6 (23.08) 43 (26.54) 
Sat. 12 
(44.44) 
6 (23.08) 7 (25) 12 
(44.44) 
 8 (28.57) 7 (26.92) 52 (32.10) 
Less 
Sat. 
- -- 3 (10.71) 1 (3.70)  2 (7.14) 2  (7.69) 8 (4.94) 
Not Sat. - -- 1 (3.57) - - 1 (3.85) 2 (1.23) 
Indexing/ 
Abstracting 
Service 
Ex. Sat. 6 (22.22) 9 (34.62) 8 (28.57) 9 (33.33)  12 (42.86) 11 
(42.31) 
55 (33.95) 
V. Sat. 10 
(37.04) 
7 (26.92) 9 (32.14) 5 (17.86)  6 (21.43) 5 (19.23) 42 (25.93) 
Sat. 9 (33.33) 6 (23.08) 7 (25) 9 (33.33)  6 (21.43) 6 (23.08) 43 (26.54) 
Less 
Sat. 
1 (3.70) 2 (7.69) 3 (10.71) 2 (7.40)  1 (3.57) 3 (11.54) 1 (0.62) 
Not Sat. 1 (3.70) 2 (7.69) 1 (3.57) 2 (7.40) 3 (10.71) 1 (3.85) 10 (6.17) 
Documents 
Scanning 
Ex. Sat. 19 
(70.37) 
10 (100) 15 
(53.57) 
13 
(48.15) 
 12 (42.86) 11 
(42.31) 
80 (49.38) 
V. Sat.      4 
(14.81) 
9 (34.62)  8 
(28.57) 
9 (33.33)  10 (35.71) 7 (26.92) 47 (29.01) 
Sat.      4 
(14.81) 
7 (26.92) 5 (17.86) 5 (17.86)  6 (21.43) 8 (30.77) 35 (21.60) 
Less 
Sat. 
     -- -- -- --  -- -- --  
Not Sat. -- -- -- -- -- -- -- 
Document 
Printing 
Ex. Sat. 19 
(70.37) 
10 
(38.46) 
15 
(53.57) 
13 
(48.15) 
 12 (42.86) 11 
(42.31) 
80 (49.38) 
V. Sat.       4 
(14.81) 
9 (34.62)  8 
(28.57) 
9 (33.33)  10 (35.71) 7 (26.92) 47 (29.01) 
Sat. 3 (11.11) 4 (15.38) 3 (10.71) 3 (11.11)  4 (14.29) 5 (19.23) 22 (13.58) 
Less 
Sat. 
1 (3.70) 3 (11.54) 2 (7.14) 2 (7.40)  2 (7.14) 3 (11.54) 13 (8.02) 
Not Sat. - - - - - - - 
Bibliographic 
Service 
Ex. Sat. 11 
(40.74) 
8 (30.77) 14 (50) 13 
(48.15) 
9 (32.14) 7 (26.92) 62 (38.27) 
V. Sat. 10 
(37.04) 
11 
(42.31) 
 9 
(32.14) 
8 (29.63) 10 (35.71) 9 (34.62) 57 (35.19) 
Sat. 4 (14.81) 4 (15.38) 3 (10.71) 4 (14.81) 6 (21.43) 6 (23.08) 27 (16.67) 
Less 
Sat. 
2 (7.41) 3 (11.54) 2 (7.14) 2 (7.40) 3 (10.71) 4 (15.38) 16 (9.88) 
Not Sat.        
CD-ROM and 
DVD search 
service 
Ex. Sat. 12 
(44.44) 
12 
(46.15) 
15 
(53.57) 
16 
(59.26) 
 10 (35.71)  9 (34.62) 68 (41.98) 
V. Sat. 9 (33.33)     7 
(26.92) 
 8 
(28.57) 
8 (29.63)  11 (39.29) 7 (26.92) 50 (30.86) 
Sat. 4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11)  5 (17.86) 6 (23.08) 25 (15.43) 
Less 
Sat. 
2 (7.41) 3 (11.54) 2 (7.14) 1 (3.70)  2 (7.14) 4 (15.38) 14 (8.64) 
Not Sat. -- -- -- -- -- -- -- 
Newspaper Ex. Sat. 7 (25.93) 8 (30.77) 5 (17.86) 11 4 (14.29) 5 (19.23) 40 (24.69) 
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clipping service (40.74) 
V. Sat. 5 (18.52) 5 (19.23) 12 
(42.86) 
5 (17.86) 6 (21.43) 9 (34.62) 42 (25.93) 
Sat. 12 
(44.44) 
10 
(38.46) 
9 (32.14) 8 (29.63)  9 (32.14) 10 
(38.46) 
58 (35.80) 
Less 
Sat. 
2 (7.41) 3 (11.54) 2 (7.14) 3 (11.11)  9 (32.14) 2  (7.69) 21 (12.96) 
Not Sat. 1 (3.70) - - - - - 1 (0.62) 
Photocopy 
Service 
Ex. Sat. 7 (25.93) 9 (34.62) 5 (17.86) 10 
(37.04) 
4 (14.29) 4 (15.38) 39 (24.07) 
V. Sat. 5 (18.52) 5 (19.23) 12 
(42.86) 
6 (22.22) 7 (25) 10 
(38.46) 
45 (27.78) 
Sat. 12 
(44.44) 
9 (34.62) 9 (32.14) 8 (29.63)  8 (28.57) 10 
(38.46) 
56 (34.57) 
Less 
Sat. 
3 (11.11) 3 (11.54) 2 (7.14) 3 (11.11)  9 (32.14) 2 (7.69) 22 (13.58) 
Not Sat. -- -- -- -- -- -- -- 
Translation 
Service 
Ex. Sat. -- -- -- -- -- -- -- 
V. Sat. -- -- -- -- -- -- -- 
Sat. -- -- -- -- -- -- -- 
Less 
Sat. 
-- -- -- -- -- -- -- 
Not Sat. -- -- -- -- -- -- -- 
OPAC Ex. Sat. 12 
(44.44) 
12 
(46.15) 
15 
(53.57) 
16 
(59.26) 
-- -- 55 (33.95) 
V. Sat. 9 (33.33)       7 
(26.92) 
 8 
(28.57) 
8 (29.63) -- -- 32 (19.75) 
Sat. 6 (22.22) 7 (26.92) 5 (17.86) 4 (14.81) -- -- 22 (13.58) 
Less 
Sat. 
-- -- --  -- -- -- 
Not Sat. -- -- -- -- -- -- -- 
Internet Ex. Sat. 5 (18.52) 4 (15.38) 3 (10.71) 6 (22.22) -- -- 27 (16.67) 
V. Sat. 12 
(44.44) 
13 (50) 11 
(39.29) 
11 
(40.74) 
10 (35.71) 12 
(46.15) 
69 (42.59) 
Sat. 6 (22.22) 7 (26.92) 10 
(35.71) 
9 (33.33) 9 (32.14) 9 (34.62) 50 (30.86) 
Less 
Sat. 
4 (14.81) 2 (7.69) 2 (7.14) 2 (7.40) 2 (7.14) 3 (11.54) 15 (9.26) 
Not Sat. - - - - - - - 
Any others (pl. 
specify) 
Ex. Sat. 26 
(96.30) 
24 
(92.31) 
25 
(89.29) 
26 
(96.30) 
 25 (89.28)  24 
(92.31) 
 150 
(92.59) 
V. Sat. -- -- -- -- -- -- -- 
Sat. -- -- -- -- -- -- -- 
Less 
Sat. 
-- -- -- -- -- -- -- 
Not Sat. -- -- -- -- -- -- -- 
         
Note: Figures in parenthesis indicate percentage. 
Opinion about Importance and Satisfaction Level about Library Facilities 
Table 17 highlights the user’s opinion about importance of library facilities which are 
summarized as follows: 
1. Group Study Room: 40.12% (37..04% in AMCH, 34.62% in GMCH, 42.86% in 
SMCH, 44.44% in JMCH, 32.14% in FAAMCH and 50% in TMCH) of the total 
population considered extremely importance to have a group study room to be provided 
by library to facilitate the reading habits among the users. It is followed by 38.27% 
(40.74% in AMCH, 38.46% in GMCH, 39.29% in SMCH, 33.33% in JMCH, 46.43% 
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in FAAMCH and 28.57% in TMCH) who consider the group study to be very 
important.  
2. Individual Study Carrels: 38.27% (40.74% in AMCH, 30.77% in GMCH, 50% in 
SMCH, 48.15% in JMCH, 32.14% in FAAMCH and 26.92% in TMCH) of the total 
population argued the individual study carrels are extremely important is followed by 
35.19% (37.04% in AMCH, 42.31% in GMCH, 32.14% in SMCH, 29.63% in JMCH, 
35.71% in FAAMCH, 34.62% in TMCH) who understood and explains its very 
importance in the library.   
3. Reading Tables: 46.91% (44.44% in AMCH, 38.46% in GMCH, 53.57% in SMCH, 
48.15% in JMCH, 42.83% in FAAMCH and 53.85% in TMCH) of the total number of 
users considered the reading tables to be extremely important as it is significant aspect 
of any library. It is followed 31.48% (30.77% in GMCH, 28.57% in SMCH, 33.33% in 
JMCH, 39.29% in FAAMCH and 23.08% in TMCH) who also considered it very 
important for library. 
4. Special Collection: 46.30% (40.74% in AMCH, 46.15% in GMCH, 50% in SMCH, 
55.56% in JMCH, 42.83% in FAAMCH and 42.31% in TMCH)of the total population 
argued that the library should have special collection in the library which will enrich 
the mind-set of the readers. It is followed by 30.25% (37.04% in AMCH, 30.77% in 
GMCH, 32.14% in SMCH, 29.63% in JMCH, 32.14% in FAAMCH and 19.23% in 
TMCH) where the readers also consider the importance of special collection. 
5. Lighting: 45.68% of the total population of library users considered that lighting is 
extremely importance for the reader to have the night study time is followed by 30.86% 
(33.33% in AMCH, 30.77% in GMCH, 28.57% in SMCH, 25.93% in JMCH, 39.29% 
in FAAMCH and 26.92% in TMCH) classified that lighting is very important. 
6. Quietness: 49.38% (70.37% in AMCH, 38.46% in GMCH, 53.57% in SMCH, 48.15% 
in JMCH, 42.83% in FAAMCH and 42.31% in TMCH) of the total population 
considered that quietness is extremely importance in the library for better reading. It is 
followed by 29.01% (14.81% in AMCH, 34.62% in GMCH, 28.57% in SMCH, 33.33% 
in JMCH, 35.71% in FAAMCH and 26.92% in TMCH) as they agree with quietness is 
very important. 
7. Cleanliness: 48.77% (44.44% in AMCH, 42.31% in GMCH, 53.57% in SMCH, 
59.26% in JMCH, 46.43% in FAAMCH and 46.15% in TMCHs)of the total library 
users argue that cleanliness is extremely important in the library to lead a healthy 
reading which is succeeded by 29.01% (33.33% in AMCH, 30.77% in GMCH, 28.57% 
in SMCH, 25.93% in JMCH, 28.57% in FAAMCH and 26.92% in TMCH)who 
believes that cleanness is very important.  
8. Furniture: 48.77% (48.15% in AMCH, 46.15% in GMCH, 53.57% in SMCH, 59.26% 
in JMCH, 46.43% in FAAMCH and 38.46% in TMCH) of the user argued that 
furniture is extremely important in the library for every operations to perform is 
succeeded by 30.25% (29.63% in AMCH, 34.62% in GMCH, 28.62% in SMCH, 
25.93% in JMCH, 28.57% in FAAMCH and 34.62% in TMCH)who also considered 
that furniture as the very important assets. 
9. Air Conditioning and Ventilation: 41.98% (44.44% in AMCH, 46.15% in GMCH, 
53.57% in SMCH, 59.26% in JMCH, 35.71% in FAAMCH and 34.62% in TMCH) of 
the total population argued that air conditioning and ventilation is extremely important 
for the suitable environment for readers to read books while it is followed  by 22.58% 
(33.33% in AMCH, 26.92% GMCH, 28.57% in SMCH, 29.63% in JMCH, 39.29% in 
FAAMCH and 26.92% in TMCH)where the user consider less importance on air 
conditioning and ventilation. 
10. Comfortable Study Area: 47.53% (51.85% in AMCH, 38.46% in GMCH, 60.71% in 
SMCH, 44.44% in JMCH, 50% in FAAMCH and 38.46% in TMCH) of the total 
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population considered the extreme importance of comfortable area for study is followed 
by 28.40% (29.62% in AMCH, 30.77% GMCH, 32.14% in SMCH, 33.33% in JMCH, 
17.86% in FAAMCH and 26.92% in TMCH) which opines the very importance of 
comfortable study area. 
11. Property Counter: 45.68% (44.44% in AMCH, 38.46% in GMCH, 53.57% in SMCH, 
59.26% in JMCH, 35.71% in FAAMCH and 42.31% in TMCH) of the user’s gives 
extreme important to have property counter since it occupies and importance place in the 
library. It is succeeded by 31.48% (33.33% in AMCH, 30.77% in GMCH, 28.57% in 
SMCH, 29.63% in JMCH, 39.29% in FAAMCH and 26.92% in TMCH) who believes 
the very importance of the library. 
Satisfaction Level of Library Facilities 
 Table 17 highlight the opinion about satisfaction level of library facilities are as follows: 
1. Group Study Room: The table depicts that the user are less satisfied with group study 
room facility provided by the library with 41.98% (44.44% in AMCH, 42.31% in 
GMCH, 53.57% in SMCH, 44.44% in JMCH, 39.29% in FAAMCH and 26.92% in 
TMCH) whereas 32.10% (33.33% in AMCH, 30.77% in GMCH, 28.57% in SMCH, 
29.63% in JMCH, 39.29% in FAAMCH and 26.92% in TMCH) of the total population 
is extremely dissatisfied with this facility. 
2. Individual Study Carrels: 39.51% (44.44% in AMCH, 38.46% in GMCH, 53.57% in 
SMCH, 29.63% in JMCH, 42.83% in FAAMCH and 26.92% in TMCH) of the total 
population is extremely satisfied with the individual study carrels provided by the 
library. It is followed by 37.04% (33.33% in AMCH, 34.62% in GMCH, 28.57% in 
SMCH, 51.85% in JMCH, 39.29% in FAAMCH and 34.62% in TMCH) who term 
themselves as very satisfactory with this facility. 
3. Special Collection: 47.53% (44.44% in AMCH, 38.46% in GMCH, 28.57% in SMCH, 
18.52% in JMCH, 42.83% in FAAMCH and 23.08% in TMCH) of the total population 
is extremely satisfied with the collection developed by their respective libraries which 
is succedded by 29.63% (33.33% in AMCH, 30.77% in GMCH, 28.57% in SMCH, 
18.52% in JMCH, 42.83% in FAAMCH and 23.08% in TMCH)  with the class of users 
who are very satisfactory with such facility. 
4. Lighting: 46.91% (62.96% in AMCH, 53.85% in GMCH, 53.57% in SMCH, 44.44% 
in JMCH, 35.71% in FAAMCH and 28.57% in TMCH) of the users are extremely 
satisfied with the lighting facility provided by the library is followed by 33.33% 
(18.52% in AMCH, 34.62% in GMCH, 21.43% in SMCH, 33.33% in JMCH, 42.83% 
in FAAMCH and 50% in TMCH) which are very much satisfied with the facility 
served by the host library. 
5. Quietness: 38.89% (22.22% in AMCH, 46.15% in GMCH, 53.57% in SMCH, 48.15% 
in JMCH, 35.71% in FAAMCH and 26.92% in TMCH) of the total population is very 
satisfied with quietness maintained by the library. It is followed by 25.93% (59.26% in 
AMCH, 19.23% in GMCH, 14.29% in SMCH, 18.52% in JMCH, 21.43% in FAAMCH 
and 23.08% in TMCH) who are only satisfied with the maintenance of quietness in the 
library. 
6. Cleanliness: 39.51% (22.22% in AMCH, 38.46% in GMCH, 64.29% in SMCH, 
33.33% in JMCH, 28.57% in FAAMCH and 50% in TMCH)is extremely satisfied with 
the cleanliness maintained by the library in term of health and hygiene is succeeded by 
38.89% (59.26% in AMCH, 46.15% in GMCH, 21.43% in SMCH, 40.74% in JMCH, 
39.29% in FAAMCH and 26.92% in TMCH) who is very much satisfied with the 
cleanliness of the library. 
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7. Furniture: 42.59% (44.44% in AMCH, 50% in GMCH, 39.29% in SMCH, 40.74% in 
JMCH, 35.71% in FAAMCH and 46.15% in TMCH) of library users are very much 
satisfied with the furniture provided by the library which is followed by 30.86% 
(22.22% in AMCH, 26.92% in GMCH, 35.71% in SMCH, 33.33% in JMCH, 32.14% 
in FAAMCH and 34.62% in TMCH) who are only satisfied with the furniture served to 
them. 
8. Air Conditioning and Ventilation: 35.80% (44.44% in AMCH, 38.46% in GMCH, 
32.14% in SMCH, 29.63% in JMCH, 32.14% in FAAMCH and 38.46% in TMCH) of 
the total population argued that air conditioning and ventilation provided by the library 
to the users is less satisfactory which is followed by satisfactory level with 25.93% 
(18.52% in AMCH, 19.23% in GMCH, 42.86% in SMCH, 18.52% in JMCH, 21.43% 
in FAAMCH and 34.62% in TMCH). 
9. Comfortable Study Area: 41.36% (44.44% in AMCH, 42.31% in GMCH, 46.43% in 
SMCH, 44.44% in JMCH, 35.71% in FAAMCH and 34.62% in TMCH) of the total 
population are extremely satisfied with the study area given to them which is succeeded 
by 31.48% (33.33% in AMCH, 30.77% in GMCH, 28.57% in SMCH, 29.63% in 
JMCH, 39.29% in FAAMCH and 26.92% in TMCH) who are classified in the category 
of “very satisfactory”. 
10. Property Counter: 48.15% % (44.44% in AMCH, 50% in GMCH, 53.57% in SMCH, 
59.26% in JMCH, 42.83% in FAAMCH and 38.46% in TMCH) of the users is 
extremely satisfied with facility of property counter given by the library. It is followed 
by 29.63% (33.33% in AMCH, 30.77% in GMCH, 28.57% in SMCH, 25.93% in 
JMCH, 32.14% in FAAMCH and 26.92% in TMCH) of users who is very much 
satisfied with the services of property counter.  
Table 17 - Opinion about Importance and Satisfaction Level about Library Facilities 
Facilities AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Group Study 
Room 
Ex. Imp. 10 
(37.04) 
9 (34.62) 12 
(42.86) 
12 
(44.44) 
9 (32.14) 13 (50)  65 
(40.12) 
V. Imp. 11 
(40.74) 
10 
(38.46) 
11 
(39.29) 
9 (33.33) 13 (46.43) 8 (28.57) 62 (38.27) 
Important 4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11) 3 (10.71) 3 (11.54) 20 (12.35) 
Less Imp. 2 (7.41) 3 (11.54) 2 (7.14) 3 (11.11) 3 (10.71) 2 (7.69) 15 (9.26) 
Not Imp. - - - - - - - 
Individual 
Study Carrels 
Ex. Imp. 11 
(40.74) 
8 (30.77) 14 (50) 13 
(48.15) 
9 (32.14) 7 (26.92) 62 (38.27) 
V. Imp. 10 
(37.04) 
11 
(42.31) 
 9 
(32.14) 
8 (29.63) 10 (35.71) 9 (34.62) 57 (35.19) 
Important 4 (14.81) 4 (15.38) 3 (10.71) 4 (14.81) 6 (21.43) 6 (23.08) 27 (16.67) 
Less Imp. 2 (7.41) 3 (11.54) 2 (7.14) 2 (7.41) 3 (10.71) 4 (15.38) 16 (9.88) 
Not Imp. - - - - - - - 
Reading Tables Ex. Imp. 12 
(44.44) 
10 
(38.46) 
15 
(53.57) 
13 
(48.15) 
 12 (42.83)  14 
(53.85) 
76 (46.91) 
V. Imp. 9 8 (30.77) 8 (28.57)  9 
(33.33) 
 11 (39.29) 6 (23.08) 51 (31.48) 
Important 4 (14.81) 4 (15.38) 3 (10.71)  3 
(11.11) 
 3 (10.71) 4 (15.38) 21 (12.96) 
Less Imp. 2 (7.41)    4 
(15.38) 
2 (7.14)  2 (7.41)  2 (7.14) 2 (7.69) 14 (8.64) 
Not Imp. - - - - - - - 
Special 
Collections 
Ex. Imp. 11 
(40.74) 
12 
(46.15) 
14 (50) 15 
(55.56) 
 12 (42.83)  11 
(42.31) 
75 (46.30) 
V. Imp. 10 
(37.04) 
8 (30.77)  9 
(32.14) 
8 (29.63)  9 (32.14) 5 (19.23) 49 (30.25) 
Important 4 (14.81) 4 (15.38) 3 (10.71) 2 (7.41)  4 (14.29) 6 (23.08) 23 (14.20) 
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Less Imp. 2 (7.41) 2 (7.69) 2 (7.14) 2 (7.41)  3 (10.71) 4 (15.38) 15 (9.26) 
Not Imp. - - - - - - - 
Lighting Ex. Imp. 12 
(44.44) 
11 
(42.31) 
15 
(53.57) 
17 
(62.96) 
 10 (35.71)  9 (34.62) 74 (45.68) 
V. Imp. 9 (33.33) 8 (30.77)  8 
(28.57) 
7 (25.93)  11 (39.29) 7 (26.92) 50 (30.86) 
Important 4 (14.81) 4 (15.38) 3 (10.71) 2 (7.41)  4 (14.29) 6 (23.08) 23 (14.20) 
Less Imp. 2 (7.41) 3 (11.54) 2 (7.14) 1 (3.70)  3 (10.71) 4 (15.38) 15 (9.26) 
Not Imp. - - - - - - - 
Quietness Ex. Imp. 19 
(70.37) 
10 
(38.46) 
15 
(53.57) 
13 
(48.15) 
 12 (42.83) 11 
(42.31) 
80 (49.38) 
V. Imp.       4 
(14.81) 
9 (34.62)  8 
(28.57) 
9 (33.33)  10 (35.71) 7 (26.92) 47 (29.01) 
Important 3 (11.11) 4 (15.38) 3 (10.71) 3 (11.11)  4 (14.29) 5 (19.23) 22 (13.58) 
Less Imp. 1 (3.70) 3 (11.54) 2 (7.14) 2 (7.41)  2 (7.14) 3 (11.54) 13 (8.02) 
Not Imp. - - - - - - - 
Cleanliness Ex. Imp. 12 
(44.44) 
11 
(42.31) 
15 
(53.57) 
16 
(59.26) 
 13 (46.43)  12 
(46.15) 
79 (48.77) 
V. Imp. 9 (33.33) 8 (30.77)  8 
(28.57) 
7 (25.93)  8 (28.57)   7 
(26.92) 
47 (29.01) 
Important 4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11)  4 (14.29)   3 
(11.54) 
21 (12.96) 
Less Imp. 2 (7.41) 3 (11.54) 2 (7.14) 1 (3.70)  3 (10.71)  4 (15.38) 15 (9.26) 
Not Imp. - - - - - - - 
Furniture Ex. Imp. 13 
(48.15) 
12 
(46.15) 
15 
(53.57) 
16 
(59.26) 
 13 (46.43)  10 
(38.46) 
79 (48.77) 
V. Imp. 8 (29.63) 9 (34.62)  8 
(28.57) 
7 (25.93)  8 (28.57)   9 
(34.62) 
49 (30.25) 
Important 4 (14.81) 3 (11.54) 4 (14.29) 2 (7.41)  4 (14.29)   4 
(15.38) 
21 (12.96) 
Less Imp. 2 (7.41) 2 (7.69) 1 (3.57) 2 (7.41)  3 (10.71)  3 (11.54) 13 (8.02) 
Not Imp. - - - - - -  
Air 
Conditioning & 
Ventilation 
Ex. Imp. 12 
(44.44) 
12 
(46.15) 
15 
(53.57) 
16 
(59.26) 
 10 (35.71)  9 (34.62) 68 (41.98) 
V. Imp. 9 (33.33)       7 
(26.92) 
 8 
(28.57) 
8 (29.63)  11 (39.29) 7 (26.92) 50 (30.86) 
Important 4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11)  5 (17.86) 6 (23.08) 25 (15.43) 
Less Imp. 2 (7.41) 3 (11.54) 2 (7.14) 1 (3.70)  2 (7.14) 4 (15.38) 14 (22.58) 
Not Imp. - - - - - - - 
Comfortable 
Study Area 
Ex. Imp. 14 
(51.85) 
10 
(38.46) 
17 
(60.71) 
12 
(44.44) 
 14 (50)  10 
(38.46) 
77 (47.53) 
V. Imp. 8  (29.62) 8 (30.77)  9 
(32.14) 
9 (33.33)   5 (17.86) 7 (26.92) 46 (28.40) 
Important 4 (14.81) 4 (15.38) 1 (3.57) 3 (11.11)   6 (21.43) 6 (23.08) 24 (14.81) 
Less Imp. 1 (3.70) 4 (15.38) 1 (3.57) 3 (11.11)   3 (10.71) 3 (11.54) 15 (9.26) 
Not Imp. - - - - - - - 
Property 
Counter 
Ex. Imp. 12 
(44.44) 
10 
(38.46) 
15  
(53.57) 
16 
(59.26) 
 10 (35.71)  11 
(42.31) 
 74 
(45.68) 
V. Imp. 9 (33.33) 8 (30.77)  8 
(28.57) 
8 (29.63)  11 (39.29)   7 
(26.92) 
51 (31.48) 
Important 4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11)  4 (14.29)   5 
(19.23) 
23 (14.20) 
Less Imp. 2 (7.41) 3 (11.54) 2 (7.14) 1 (3.70)  3 (10.71)   3 
(11.54) 
14 (8.64) 
Not Imp. - - - - - - - 
Any other (pl. 
specify) 
Ex. Imp.  - - - - - - - 
V. Imp.  - - - - - - - 
Important  - - - - - - - 
Less Imp.  - - - - - - - 
Not Imp.  - - - - - - - 
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Satisfaction Level 
 
Group Study 
Room 
Ex. Sat. - - - -    
V. Sat. - - - -- - - - 
Sat. 4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11)  4 (14.29) 6 (23.08) 24 (14.81) 
Less Sat. 12 
(44.44) 
11 
(42.31) 
 15 
(53.57) 
12 
(44.44) 
 11 (39.29) 7 (26.92) 68 (41.98) 
Not Sat. 9 (33.33) 8 (30.77) 8 (28.57)    8 
(29.63) 
 10 (35.71)  9 (34.62) 52 (32.10) 
 
Individual 
Study Carrels 
Ex. Sat. 12 
(44.44) 
10 
(38.46) 
15 
(53.57) 
 8 
(29.63) 
 12 (42.83)  7 (26.92) 64 (39.51) 
V. Sat. 9 (33.33) 9 (34.62)  8 
(28.57) 
14 
(51.85) 
 11 (39.29) 9 (34.62) 60 (37.04) 
Sat. 4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11)  3 (10.71) 6 (23.08) 23 (14.20) 
Less Sat. 2 (7.41) 3 (11.54) 2 (7.14) 2 (7.41)  2 (7.14) 4 (15.38) 15 (9.26) 
Not Sat. - - - - - - - 
 
Reading Tables 
Ex. Sat. 12 
(44.44) 
11 
(42.31) 
13 
(46.43) 
   16 
(59.26) 
13 (46.43)  9 (34.62) 74 (45.68) 
V. Sat. 10 
(37.04) 
8 (30.77)  8 
(28.57) 
8 (29.63) 7 (25) 7 (26.92) 52 (32.10) 
Sat. 3 (11.11) 4 (15.38)  4 
(14.29) 
2 (7.41)  5 (17.86) 6 (23.08) 24 (14.81) 
Less Sat. 2 (7.41) 3 (11.54)  3 
(10.71) 
1 (3.70) 3 (10.71) 4 (15.38) 16 (9.88) 
Not Sat. - - - - - - - 
 
Special 
Collections 
Ex. Sat. 12 
(44.44) 
10 
(38.46) 
15 
(53.57) 
18 
(66.67) 
 9 (32.14) 13 (50) 77 (47.53) 
V. Sat. 9 (33.33) 8 (30.77)  8 
(28.57) 
5 (18.52) 12 (42.83) 6 (23.08) 48 (29.63) 
Sat. 4 (14.81) 5 (19.23) 3 (10.71) 2 (7.41) 6 (21.43) 5 (19.23) 25 (15.43) 
Less Sat. 2 (7.41) 3 (11.54) 2 (7.14) 2 (7.41) 1 (3.57) 2 (7.69) 12 (7.41) 
Not Sat. -- -- -- -- -- -- -- 
 
Lighting 
Ex. Sat. 17 
(62.96) 
14 
(53.85) 
15 
(53.57) 
12 
(44.44) 
10 (35.71) 8 (28.57) 76 (46.91) 
V. Sat. 5 (18.52) 9 (34.62) 6 (21.43) 9 (33.33) 12 (42.83) 13 (50) 54 (33.33) 
Sat. 3 (11.11) 2 (7.69) 4 (14.29) 4 (14.81) 4 (14.29) 3 (11.54) 20 (12.35) 
Less Sat. 2 (7.41) 1 (3.85) 3 (10.71) 2 (7.41) 2 (7.14) 2 (7.69) 12 (7.41) 
Not Sat. - - - - - - - 
 
Quietness 
Ex. Sat. 3 (11.11) 4 (15.38) 8 (28.57) 7 (25.93) 9 (32.14) 10 
(38.46) 
41 (25.31) 
V. Sat. 6 (22.22) 12 
(46.15) 
15 
(53.57) 
13 
(48.15) 
10 (35.71) 7 (26.92) 63 (38.89) 
Sat. 16 
(59.26) 
5 (19.23) 4 (14.29) 5 (18.52) 6 (21.43) 6 (23.08) 42 (25.93) 
Less Sat. 2 (7.41) 5 (19.23) 1 (3.57) 2 (7.41) 3 (10.71) 3 (11.54) 16 (9.88) 
Not Sat. - - - - - - - 
 
Cleanliness 
Ex. Sat. 6 (22.22) 10 
(38.46) 
18 
(64.29) 
9 (33.33) 8 (28.57) 13 (50) 64 (39.51) 
V. Sat. 16 
(59.26) 
12 
(46.15) 
6 (21.43) 11 
(40.74) 
11 (39.29) 7 (26.92) 63 (38.89) 
Sat. 4 (14.81) 2 (7.69) 2 (7.14) 6 (22.22) 5 (17.86) 4 (15.38) 23 (14.20) 
Less Sat. 1 (3.70) 2 (7.69) 2 (7.14) 2 (7.41) 3 (10.71) 2 (7.69) 12 (7.41) 
Not Sat. - - - - - - - 
 
Furniture 
Ex. Sat. 5 (18.52) 4 (15.38) 3 (10.71) 6 (22.22) 7 (25) 2 (7.69) 27 (16.67) 
V. Sat. 12 
(44.44) 
13 (50) 11 
(39.29) 
11 
(40.74) 
10 (35.71) 12 
(46.15) 
69 (42.59) 
Sat. 6 (22.22) 7 (26.92) 10 
(35.71) 
9 (33.33) 9 (32.14) 9 (34.62) 50 (30.86) 
Less Sat. 4 (14.81) 2 (7.69) 2 (7.14) 2 (7.41) 2 (7.14) 3 (11.54) 15 (9.26) 
Not Sat. - - - - - - - 
Air Ex. Sat. - - - - - - - 
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Conditioning & 
Ventilation 
V. Sat. 2 (7.41) 3 (11.54) 2 (7.14) 3 (11.11)  9 (32.14) 2 (7.69) 21 (12.96) 
Sat. 5 (18.52) 5 (19.23) 12 
(42.86) 
5 (18.52) 6 (21.43) 9 (34.62) 42 (25.93) 
Less Sat. 12 
(44.44) 
10 
(38.46) 
9 (32.14) 8 (29.63)  9 (32.14) 10 
(38.46) 
58 (35.80) 
Not Sat. 8 (29.63) 8 (30.77)  5 (17.86) 11 
(40.74) 
4 (14.29) 5 (19.23) 40 (24.69) 
 
Comfortable 
Study Area 
Ex. Sat. 12 
(44.44) 
11 
(42.31) 
13 
(46.43) 
12 
(44.44) 
 10 (35.71)  9 (34.62) 67 (41.36) 
V. Sat. 9 (33.33) 8 (30.77)  8 
(28.57) 
8 (29.63)  11 (39.29) 7 (26.92) 51 (31.48) 
Sat. 4 (14.81) 4 (15.38) 5 4 (14.81)  4 (14.29) 6 (23.08) 27 (16.67) 
Less Sat. 2 (7.41) 3 (11.54) 2 (7.14) 3 (11.11)  3 (10.71) 4 (15.38) 17 (10.49) 
Not Sat.         
 
Property 
Counter 
Ex. Sat. 12 
(44.44) 
13 (50) 15 
(53.57) 
16 
(59.26) 
 12 (42.83)  10 
(38.46) 
78 (48.15) 
V. Sat. 9 (33.33) 8 (30.77)  8 
(28.57) 
7 (25.93)  9 (32.14) 7 (26.92) 48 (29.63) 
Sat. 4 (14.81) 4 (15.38) 3 (10.71) 3 (11.11)  4 (14.29) 8 (28.57) 26 (16.05) 
Less Sat. 2 (7.41) 1 (3.85) 2 (7.14) 1 (3.70)  3 (10.71) 1 (3.85) 10 (6.17) 
Not Sat.  - - - - - - - 
Any other (pl. 
specify) 
Ex. Sat.  - - - - - - - 
V. Sat.  - - - - - - - 
Sat.  - - - - - - - 
Less Sat.  - - - - - - - 
Not Sat.  - - - - - - - 
Note: Figures in parenthesis indicate percentage. 
Satisfaction about Present Structure, Rules, Regulation and Staff 
A study of data as shown in Table 18 indicates the respondent’s satisfaction about 
present structure, rules & regulations and staff of the library users under study. The users’ 
opinion with regard to level of satisfaction of users is summarised in the table 22 as below: 
Library Structure and Environment: it is observed from the table below that 48.15% of the 
users are very satisfied with present structure and environment of library. Whereas 
individually, majority of the users i.e. 44.44% in AMCH, 50% in GMCH, 53.57% in SMCH, 
59.26% in JMCH, 42.86% in FAAMCH and 38.46% in TMCH opined very satisfied with 
regard to it. On the other hand only 6.17% only that includes 7.41%, 3.85%, 7.14%, 3.70%, 
10.71% and 3.85% of AMCH, GMCH, SMCH, JMCH, FAAMCH, and TMCH respectively 
opined as not satisfied. The results shown in table are encouraging for libraries. 
Rules & Regulation: it is observed from the table below that 50.62% of the users opined as 
‘somewhat satisfied’. Whereas individually, majority of the users i.e. 48.15% in AMCH, 
53.85% in GMCH, 60.71% in SMCH, 59.26% in JMCH, 42.86% in FAAMCH and 38.46% in 
TMCH opined as somewhat satisfied with regard to it. Further, it is also found that a good 
number of users i.e. 32.10% opined as ‘not satisfied’ with present rules and regulations. In 
individual library 33.33% in AMCH, 28.57% in SMCH, 29.63% in JMCH, 42.86% in 
FAAMCH and 26.92% in TMCH opined as ‘not satisfied’ with library rules and regulations. 
And only 3.77% of the total users in GMCH opined as ‘not satisfied’ with library rules and 
regulations. 
Library staff: it is observed from the table below that 45.06% of the users opined as 
‘somewhat satisfied’ with library staff. Whereas individually, 40.74% in AMCH, 42.31% in 
GMCH, 46.43% in SMCH, 55.56% in JMCH, 42.86% in FAAMCH and 42.31% in TMCH 
opined as somewhat satisfied with regard to the satisfaction level from library staff. Further, it 
is also found that a good number of users i.e. 30.25% opined as ‘not satisfied’ with library 
staff. In individual library 37.04% in AMCH, 17.86% SMCH, 22.22% in JMCH, 35.71% in 
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FAAMCH and 38.46% in TMCH opined as ‘not satisfied’ with library staff. And only 3.77% 
of the total users in GMCH opined as ‘not satisfied’ with library staff. 
Table 18 - Satisfaction about Present Structure, Rules, Regulation and Staff 
Questions Related to 
Satisfaction 
AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Structure and 
Environment of 
Library 
V. Sat. 12 
(44.44) 
13 (50) 15 
(53.57) 
16 
(59.26) 
 12 (42.86)  10 
(38.46) 
78 (48.15) 
Sat. 9 
(33.33) 
8 (3.77)  8 
(28.57) 
7 (25.93)  9 (32.14) 7 (26.92) 48 (29.63) 
Som. 
Sat. 
4 
(14.81) 
4 (15.38) 3 (10.71) 3 (11.11)  4 (14.29) 8 (30.77) 26 (16.05) 
Not Sat. 2 (7.41) 1 (3.85) 2 (7.14) 1 (3.70)  3 (10.71) 1 (3.85) 10 (6.17) 
Present rules  
and regulation  
of the library 
 
V. Sat - - - - - - - 
Sat 5 
(18.52) 
4 (15.38) 3 (10.71) 3 (11.11)  4 (14.29) 9 (34.62) 28 (17.28) 
Som. 
Sat. 
13 
(48.15) 
14 
(53.85) 
17 
(60.71) 
16 
(59.26) 
 12 (42.86)  10 
(38.46) 
82 (50.62) 
Not sat. 9 
(33.33) 
8 (3.77)  8 
(28.57) 
8 (29.63)  12 (42.86) 7 (26.92) 52 (32.10) 
Library Staff V. Sat. 2 (7.41) 4 (15.38) 4 (14.29) 5 (18.52) 3 (10.71) 1 (3.85) 19 (11.73) 
Sat. 5 
(18.52) 
3 (11.54) 6 (21.42) 1 (3.70) 2 (7014) 4 (15.38)    21 
(12.96) 
Som. 
Sat. 
11 
(40.74) 
11 
(42.31) 
13 
(46.43) 
15 
(55.56) 
12 (42.86) 11 
(42.31) 
73 (45.06) 
Not Sat. 10 
(37.04) 
8 (3.77) 5 (17.86) 6 (22.22) 10 (35.71) 10 
(38.46) 
49 (30.25) 
Note: Figures in parenthesis indicate percentage. 
Users Opinion about Paying for Library Services 
 Table 19 manifests about the opinion of the users about paying for Library services are 
summarized in the following ways: 
1. Current Awareness Services (CAS): 56.79 % (55.56% in AMCH, 57.69% in GMCH, 
50% in SMCH, 48.15% in JMCH, 67.86% in FAAMCH and 61.54% in TMCH) of the 
library users agreed to pay to avail the CAS from the library whereas on the other hand 
46.91% (44.44% in AMCH, 42.31% in GMCH, 50% in SMCH, 51.85% in JMCH, 
32.14% in FAAMCH and 38.46% in TMCH) of the users disagree to pay any money in 
availing this service.  
2. Notification of Newly Published Research: 68.52% (11.72% in AMCH, 76.92% in 
GMCH, 75% in SMCH, 59.26% in JMCH, 85.71% in FAAMCH and 42.31% in 
TMCH) argued that they are ready to pay for the newly publish research work available 
in the library. On the other hand it is observed that 31.48% (29.63% in AMCH, 23.08% 
in GMCH, 25% in SMCH, 40.74% in JMCH, 14.29% in FAAMCH and 57.69% in 
TMCH) of the user is not willing to pay any penny for this service. 
3. Abstracting: 28.40% (12.96% in AMCH and 89.29% in FAAMCH) of the total 
population argued that they are willing to pay for abstracting services while 55.55% 
(22.22% in AMCH and 10.71% in FAAMCH) of the total population are not willing to 
pay any penny for this service. 
4. Reference Services: 66.67% (12.35% in AMCH, 73.08% in GMCH, 64.29% in SMCH, 
62.96% in JMCH, 85.71% in FAAMCH and 38.46% in TMCH) of library users are 
ready to pay for reference services to be provided by the library. While on the other side, 
it is seen that 33.33% (25.93% in AMCH, 26.92% in GMCH, 35.71% in SMCH, 
37.04% in JMCH, 14.29% in FAAMCH and 61.54% in TMCH) of total rate of 
respondent is unwilling to pay any money. 
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5. Inter-Library Loan (ILL): 61.11% (11.11% in AMCH, 57.69% in GMCH, 50% in 
SMCH, 62.96% in JMCH, 78.57% in FAAMCH and 50% in TMCH) of the library users 
are willing to pay to avail Inter-library loan services to be provided by the library 
whereas 38.89% (33.33% in AMCH, 42.31% in GMCH, 50% in SMCH, 37.03% in 
JMCH, 21.42% in FAAMCH and 50% in TMCH) of the rest are unwilling buy such 
service. 
6. Circulation Periodicals Content: 50% (6.79% in AMCH, 50% in GMCH, 53.57% in 
SMCH, 51.85% in JMCH, 64.29% in FAAMCH and 38.46% in TMCH) of the total 
population are ready to pay for Circulation periodicals content whereas others i.e. 50% 
(59.26% in AMCH, 50% in GMCH, 46.43% in SMCH, 48.15% in JMCH, 35.71% in 
FAAMCH and 61.54% in TMCH) are unwilling to avail this service. 
7. Translation Services: 62.96% (12.96% in AMCH, 46.15% in GMCH, 46.43% in 
SMCH, 70.37% in JMCH, 78.57% in FAAMCH and 61.54% in TMCH) of the library 
users are willing to buy translation services whereas 37.04% (22.22% in AMCH, 
53.85% in GMCH, 53.57% in SMCH, 21.63% in JMCH, 21.43% in FAAMCH and 
38.46% in TMCH) are not ready to buy such services from the library. 
Table 19 - Users Opinion about Paying for Library Services 
Service AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Y N Y N Y N Y N Y N Y N Y N 
CAS 15 
(55
.56
) 
12 
(44.
44) 
15 
(57
.69
) 
11 
(42.
31) 
14 
(5
0) 
14 
(50) 
13 
(48.
15) 
14 
(51.
85) 
19 
(67.8
6) 
9 
(32.14) 
16 
(61.
54) 
10 
(38
.46
) 
92 
(56.7
9) 
76 
(46.
91) 
SDI - - - - - - - - - - - - - - 
Notification of 
newly published 
research 
19 
(11
.72
) 
8 
(29.
63) 
20 
(76
.92
) 
6 
(23.
08) 
21 
(7
5) 
7 
(25) 
16 
(59.
26) 
11 
(40.
74) 
24 
(85.7
1) 
4 
(14.29) 
11 
(42.
31) 
15 
(57
.69
) 
111 
(68.5
2) 
51 
(31.
48) 
Newspaper Clipping - - - - - - - - - - - - - - 
(Abstracting 21 
(12
.96
) 
6 
(22.
22) 
- - - - - - 25 
(89.2
9) 
3 
(10.71) 
- - 46 
(28.4
0) 
9 
(55.
55) 
Indexing - - - - - - - - - - - - - - 
Reference Service 20 
(12
.35
) 
7 
(25.
93) 
19 
(73
.08
)  
7 
(26.
92) 
18 
(6
4.
29
) 
10 
(35.
71) 
17 
(62.
96) 
10 
(37.
04) 
24 
(85.7
1) 
4 
(14.29) 
10 
(38.
46) 
16 
(61
.54
) 
108 
(66.6
7) 
54 
(33.
33) 
Inter-Library Loan 18 
(11
.11
) 
9 
(33.
33) 
15 
(57
.69
) 
11 
(42.
31) 
14 
(5
0) 
14 
(50) 
17 
(62.
96) 
10 
(37.
03) 
22 
(78.5
7) 
6 
(21.42) 
13 
(50) 
13 
(50
) 
99 
(61.1
1) 
63 
(38.
89) 
Photocopying of 
Periodicals  
- - - - - - - - - - - - - - 
Circulation of 
Periodical contents 
11 
(6.
79) 
16 
(59.
26) 
13 
(50
) 
13 
(50) 
15 
(5
3.
57
) 
13 
(46.
43) 
14 
(51.
85) 
13 
(48.
15) 
18 
(64.2
9) 
10 
(35.71) 
10 
(38.
46) 
16 
(61
.54
) 
81 
(50) 
81 
(50
) 
Translation Service 21 
(12
.96
6 
(22.
22) 
12 
(46
.15
14 
(53.
85) 
13 
(4
6.
15 
(53.
57) 
19 
(70.
37) 
8 
(29.
63) 
22 
(78.5
7) 
6 
(21.43) 
16 
(61.
54) 
10 
(38
.46
102 
(62.9
6) 
60 
(37.
04) 
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) ) 43
) 
) 
Any other (pl. 
specify) 
- - - - - - - - - - - - - - 
Note: Figures in parenthesis indicate percentage. 
Problems Faced by Users 
 Table 20 reveals the fact about the user’s opinion whether they feel/find any problem 
with regard to access library products and services and shows that 64.20% of the total 
population have problem in accessing library products and services. On the other hand, as far 
as the individual library is concerned, majority of the users i.e. 88.89%, 69.23%, 60.71% and 
88.46% in AMCH, GMCH, FAAMCH and TMCH face problems while accessing the library 
products and services. Further, in SMCH and JMCH, majority of the users’ i.e. 64.29% and 
55.56% opined that they don’t feel/face any problem while accessing the library products and 
services that SMCH and JMCH libraries are trying to reach out or helping their users 
personally to access their products and services and it is advisable for the other libraries to 
follow their best practices.  
Table 20 - Problems Faced by Users 
Question AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Y N Y N Y N Y N Y N Y N Y N 
 Do you feel 
any problem 
while accessing 
the library 
products and 
services? 
24 
(88.
89) 
3 
(1
1.
11
) 
18 
(69.
23) 
8 
(3
0.
77
) 
10 
(35
.71
) 
18 
(6
4.
29
) 
12 
(44.
44) 
15 
(5
5.
56
) 
17 
(60.7
1) 
11 
(39.
29) 
23 
(88
.46
) 
3 
(1
1.5
4) 
104 
(64.20
) 
58 
(35.80
) 
Note: Figures in parenthesis indicate percentage. 
Problems Faced by Users 
 A study of data as shown in Table 21 indicates the respondent’s problems faced by the 
library users under study. The problem listed in questionnaire and provided to the users are 
such as library location, library working hours, library environment, library collection, no 
current/specialized information and library infrastructure followed by any other. The 
problems faced and opinion provided by the users is summarised in the table 26 as below: 
Library Location: The overall result shows that 56.79% of the users opined that library 
location is the problem they face or feel it as a barrier in using the library fully. Whereas the 
individual library is concerned 55.56%, 57.69%, 50%, 48.15%, 67.86% and 61.54% of the 
users in AMCH, GMCH, SMCH, JMCH, FAAMCH and TMCH respectively find the library 
location as a problem/barrier they face/come across. 
Library Working Hours: The overall result shows that 50% of the users opined that library 
location is the problem they face or feel it as a barrier in using the library fully. Whereas the 
individual library is concerned 40.74%, 50%, 53.57%, 51.85%, 64.29% and 38.26% of the 
users in AMCH, GMCH, SMCH, JMCH, FAAMCH and TMCH respectively find the library 
working hours as a problem/barrier they face/come across. 
Library Environment: The overall result shows that 68.52% of the users opined that library 
environment is the problem they face or feel it as a barrier in using the library fully. Whereas 
the individual library is concerned 70.37%, 76.92%, 75%, 59.26%, 85.71% and 42.30% of 
the users in AMCH, GMCH, SMCH, JMCH, FAAMCH and TMCH respectively find the 
library environment as a problem/barrier they face/come across. Interestingly it is also found 
that majority of the users’ i.e. 57.69% of TMCH opined about library environment positively 
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that means library must be maintaining the infrastructure very well with comfort and 
cleanliness. 
Library Collection: The overall result shows that 66.67% of the users opined that library 
collection is the problem they face or feel it as a barrier in using the library fully. Whereas the 
individual library is concerned 74.07%, 73.08%, 64.29%, 62.96%, 85.71% and 38.46% of the 
users in AMCH, GMCH, SMCH, JMCH, FAAMCH and TMCH respectively find the library 
environment as a problem/barrier they face/come across. Interestingly it is also found that 
majority of the users’ i.e. 66.67% of TMCH opined about library collection positively that 
means library must be maintaining subscribing and providing the adequate collection 
ensuring the quality. 
No Current/Specialized Information: The overall result shows that 62.96% of the users 
opined that ‘no current/specialized information’ is the problem they face or feel it as a barrier 
in using the library fully. Whereas the individual library is concerned, majority of the users 
i.e. 77.78%, 70.37%, 78.57% and 61.54 in AMCH, JMCH, FAAMCH and TMCH 
respectively find the library environment as a problem/barrier they face/come across. 
Whereas on the other hand majority of the users i.e. 53.85% in GMCH and 53.57% in SMCH 
library didn’t opined it as a problem, and just below 50% of the users i.e. 46.15% in GMCH 
and 46.43% in SMCH find ‘no current/specialized information’ as a barrier/problem. As far 
this particular problem is concern, it seems from the result that two library i.e. GMCH and 
SMCH are providing the current/specialized services to its users and keeping them satisfied. 
Library Infrastructure: The overall result shows that 61.11% of the users opined that ‘library 
infrastructure’ is the problem they face or feel it as a barrier in using the library fully. 
Whereas the individual library is concerned, majority of the users i.e. 66.67%, 57.69%, 50%, 
62.96%, 78.57% and 50% in AMCH, GMCH, SMCH, JMCH, FAAMCH and TMCH 
respectively find the library infrastructure as a problem/barrier they face/come across. As far 
this particular problem is concerned, reason may be the lack of funding/cooperation from the 
authority and all the libraries under study should take it into consideration and need to take 
necessary steps to resolve the issue. 
Table 21 - Problems Faced by Users 
Service AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
Y N Y N Y N Y N Y N Y N Y N 
Location of the 
library is 
inconvenient to 
access  
15 
(55
.56
) 
12 
(44.
44 ) 
15 
(57
.69
)  
11 
(42.
31) 
14 
(5
0) 
14 
(50) 
13 
(48.
15) 
14 
(51.
85) 
19 
(67.8
6) 
9 
(32.14) 
16 
(61.
54) 
16 
(61
.54
) 
92 
(56.
79) 
76 
(46.9
1) 
Working hours of 
the library is 
inconvenient. 
11 
(40
.74
) 
16 
(59.
26) 
13 
(50
) 
13 
(50) 
15 
(5
3.
57
) 
13 
(46.
43) 
14 
(51.
85) 
13 
(48.
15) 
18 
(64.2
9) 
10 
(35.71) 
10 
(38.
46) 
16 
(61
.54
) 
81 
(50
) 
81 
(50) 
Library environment 
is not congenial for 
serious study 
19 
(70
.37
) 
8 
(29.
63) 
20 
(76
.92
) 
6 
(23.
08) 
21 
(7
5) 
7 
(25) 
16 
(59.
26) 
11 
(40.
74) 
24 
(85.7
1) 
4 
(14.29) 
11 
(42.
30) 
15 
(57
.69
) 
111 
(68.
52) 
51 
(31.4
8) 
Library collection is 
not adequate 
20 
(74
.07
) 
7 
(25.
93) 
19 
(73
.08
) 
7 
(26.
92) 
18 
(6
4.
29
) 
10 
(35.
71) 
17 
(62.
96) 
10 
(37.
04) 
24 
(85.7
1) 
4 
(14.29) 
10 
(38.
46) 
16 
(61
.54
) 
108 
(66.
67) 
54 
(33.3
3) 
Library does not 
provide 
current/specialized 
information  
21 
(77
.78
) 
6 
(22.
22) 
12 
(46
.15
) 
14 
(53.
85) 
13 
(4
6.
43
15 
(53.
57) 
19 
(70.
37) 
8 
(29.
63) 
22 
(78.5
7) 
6 
(21.43) 
16 
(61.
54) 
10 
(38
.46
) 
102 
(62.
96) 
59 
(36.4
2) 
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) 
Library 
infrastructure 
18 
(66
.67
) 
9 
(33.
33) 
15 
(57
.69
) 
11 
(42.
31) 
14 
(5
0) 
14 
(50) 
17 
(62.
96) 
10 
(3.7
03) 
22 
(78.5
7) 
6 
(21.43) 
13 
(50) 
13 
(50
) 
99 
(61.
11) 
63 
(38.8
9) 
Any other - - - - - - - - - - - - - - 
  Note: Figures in parenthesis indicate percentage. 
Suggestions for Improvement 
Table 22 depicts the suggestions given by the users for the improvement of the library 
services which are summarized in the following manners: 
1. To increase the number of text books/journals: 61.73% (59.26% in AMCH, 61.54% in 
GMCH, 60.71% in SMCH, 66.67% in JMCH, 53.57% in FAAMCH and 69.23% in 
TMCH) of the total population considered the significance  to increase the number of 
text books and journals in the library and on the other hand 38.27% (40.74% in AMCH, 
38.46% in GMCH, 39.29% in SMCH, 33.33% in JMCH, 46.43% in FAAMCH and 
30.77% in TMCH) of the total population also understood the very importance of this 
materials in the library. 
2. To open library during holiday: 38.27% (40.74% in AMCH, 30.77% in GMCH, 50% in 
SMCH, 48.15% in JMCH, 32.14% in FAAMCH and 26.93% in TMCH)of the library 
users considered the extremely important to open the library during the holidays. On 
the other hand a group of users with 35.19% (37.04% in AMCH, 42.30% in GMCH, 
32.14% in SMCH, 29.63% in JMCH, 35.71% in FAAMCH and 34.61% in TMCH)also 
under the matter seriously and considered it “very important”. 
3. Add more computers in the library: 46.91% (44.44% in AMCH, 38.46% in GMCH, 
53.57% in SMCH, 48.15% in JMCH, 42.86% in FAAMCH and 53.85% in TMCH) of 
the users are showing extreme important to increase computers in the library is 
followed by 31.48% (33.33% in AMCH, 30.77% in GMCH, 28.57% in SMCH, 33.33% 
in JMCH, 39.29% in FAAMCH and 23.08% in TMCH)who also consider the computer 
is an important asset in the library. 
4. Personal assistance/consultation to complete research: 46.30% of the total population 
is considering personal assistance/ consultation is extremely important to complete the 
research work carried out in various discipline is followed by 30.25% of the library 
users also consider this assistance as very important.  
5. Notification of newly published/books and journal: 45.68% (44.44% in AMCH, 
42.31% in GMCH, 53.57% in SMCH, 62.96% in JMCH, 35.71% in FAAMCH and 
34.62% in TMCH) of library users considered that notification of newly 
published/books and journals is extremely important for scholarly communication is 
followed by 30.86% (33.33% in AMCH, 30.77% in GMCH, 28.57% in SMCH, 25.93% 
in JMCH, 39.29% in FAAMCH and 26.92% in TMCH) of the total population also 
considered that notification of scholarly communication is very important. 
6. User orientations: 49.38% (70.37% in AMCH, 38.46% in GMCH, 53.57% in SMCH, 
48.15% in JMCH, 42.86% in FAAMCH and 42.31% in TMCH) of the library users 
considered that user orientation is extremely is important for the library users as it 
provides a scope to know the library better. It is succeeded by 29.01% (14.81% in 
AMCH, 34.61% in GMCH, 28.57% in SMCH, 33.33% in JMCH, 35.71% in FAAMCH 
and 26.92% in TMCH)  of the total users opined that user orientations is very important. 
7. Improve library Infrastructure: 48.77% (44.44% in AMCH, 42.31% in GMCH,  
53.57% in SMCH, 59.26% in JMCH, 46.43% in FAAMCH and 46.15% in TMCH) of 
the total population of library users argued to improve library as it is considered as 
backbone of any library and well-equipped library infrastructures should be maintained 
is followed by 29.01% (33.33% in AMCH, 30.77% in GMCH, 28.57% in SMCH, 
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25.93% in JMCH, 28.57% in FAAMCH and 26.92% in TMCH)  of users who 
considered it also as very important. 
8. Newly Published Journal in Health Science: 48.77% (48.15% in AMCH, 46.15% in 
GMCH,  53.57% in SMCH, 59.26% in JMCH, 46.43% in FAAMCH and 38.46% in 
TMCH) of library users argued that newly published journal in Health science is 
extremely important which is followed by 30.25% (29.63% in AMCH, 34.62% in 
GMCH,  25.93% in SMCH, 28.57% in JMCH, 34.62% in FAAMCH and 46.15% in 
TMCH) who argued that newly published journals in Health is very important.  
9. Provide quieter study areas in the libraries: 41,98% (44.44% in AMCH, 46.15% in 
GMCH, 53.57% in SMCH, 59.26% in JMCH, 35.71% in FAAMCH and 34.62% in 
TMCH) of the library users are considering that providing a quieter study areas in the 
library is extremely important which is succeeded by 30.86% (33.33% in AMCH, 
26.92% in GMCH,  28.57% in SMCH, 29.63% in JMCH, 39.29% in FAAMCH and 
26.92% in TMCH) of the users where they understand this facility as very important. 
10. Computerization of the whole library: 75.93% (81.48% in AMCH, 69.23% in GMCH,  
92.86% in SMCH, 77.78% in JMCH, 67.86% in FAAMCH and 65.38% in TMCH) of 
the total population is considering that computerization of the whole library is extremely 
necessary for smooth functioning of house-keeping operations is followed by 24.07% 
(18.52% in AMCH, 30.77% in GMCH, 7.14% in SMCH, 22.22% in JMCH, 32.14% in 
FAAMCH and 34.62% in TMCH) who believes that it is very necessary. 
11. Provide unlimited access to internet: 77.16% (77.78% in AMCH, 69.23% in GMCH,  
82.14% in SMCH, 88.89% in JMCH, 75% in FAAMCH and 69.23% in TMCH) of the 
total library users wants to access unlimited access to internet as extremely important 
which is succeeded by 14.20% (14.81% in AMCH, 15.38% in GMCH,  10.71% in 
SMCH, 11.11% in JMCH, 14.29% in FAAMCH and 19.23% in TMCH) where the users 
also considered the importance of this facility.  
12. Provide trained and efficient staff: 41.35% (44.44% in AMCH, 42.31% in GMCH, and 
46.43% in SMCH, 44.44% in JMCH, 35.71% in FAAMCH and 34.62% in TMCH) of 
the library users considered that effective and knowledgeable staff is extremely 
important for the smooth and effective functioning of the library. It is followed by 
31.48% (33.33% in AMCH, 30.77% in GMCH,  28.57% in SMCH, 29.63% in JMCH, 
50% in FAAMCH and 42.31% in TMCH)  of the total population opted that trained and 
efficient staff is very important.  
Table 22 - Suggestions for Improvement 
 Suggestions AMCH 
(N=27) 
GMCH 
(N=26) 
SMCH 
(N=28) 
JMCH 
(N=27) 
FAAMCH 
(N=28) 
TMCH 
(N=26) 
Total 
(N=162) 
To increase the no of text 
books/Journal 
Ex. Imp. 16 
(59.26) 
16 
(61.54) 
17 
(60.71) 
18 
(66.67) 
15 (53.57) 18 
(69.23) 
100 
(61.73)  
V. Imp. 11 
(40.74) 
10 
(38.46) 
11 
(39.29) 
9 
(33.33) 
13 (46.43) 8 
(30.77) 
62 
(38.27) 
Important - - - - - - - 
Less Imp. - - - - - - - 
Not Imp. - - - - - - - 
To  open  library during 
holidays   
 
Ex. Imp. 11 
(40.74) 
8 
(30.77) 
14 (50) 13 
(48.15) 
9 (32.14) 7 
(26.93) 
62 
(38.27) 
V. Imp. 10 
(37.04) 
11 
(42.30) 
 9 
(32.14) 
8 
(29.63) 
10 (35.71) 9 
(34.61) 
57 
(35.19) 
Important 4 
(14.81) 
4 
(15.38) 
3 
(10.71) 
4 
(14.81) 
6 (21.43) 6 
(23.08) 
27 
(16.67) 
Less Imp. 2 (7.41) 3 
(11.54) 
2 (7.14) 2 (7.41) 3 (10.71) 4 
(15.38) 
16 (9.88) 
Not Imp. - - - - - - - 
 Add more computers in Ex. Imp. 12 10 15 13  12 (42.86)  14 76 
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the library (44.44) (38.46)  (53.57) (48.15) (53.85) (46.91) 
V. Imp. 9 
(33.33) 
8 
(30.77) 
8 
(28.57) 
 9 
(33.33) 
 11 (39.29) 6 
(23.08) 
51 
(31.48) 
Important 4 
(14.81) 
4 
(15.38) 
3 
(10.71) 
 3 
(11.11) 
 3 (10.71) 4 
(15.38) 
21 
(12.96) 
Less Imp. 2 (7.41)  4 
(15.38) 
2 (7.14)  2 
(7.41) 
 2 (7.14) 2 (7.69) 14 (8.64) 
Not Imp. - - - - - - - 
Personal 
assistance/consultation to 
complete research  
 
Ex. Imp. 11 
(40.74) 
12 
(46.15) 
14 (50) 15 
(55.56) 
 12 (14.86)  11 
(42.31) 
75 
(46.30) 
V. Imp. 10 
(37.04) 
8 
(30.77) 
 9 
(32.14) 
8 
(29.63) 
 9 (32.12) 5 
(17.86) 
49 
(30.25) 
Important 4 
(14.81) 
4 
(15.38) 
3 
(10.71) 
2 (7.41)  4 (14.29) 6 
(23.08) 
23 
(14.20) 
Less Imp. 2 (7.41) 2 (7.69) 2 (7.14) 2 (7.41)  3 (10.71) 4 
(15.38) 
15 (9.26) 
Not Imp. - - - - - - - 
Notification of newly  
published/books and 
journal. 
 
Ex. Imp. 12 
(44.44) 
11 
(42.31) 
15 
(53.57) 
17 
(62.96) 
 10 (35.71)  9 
(34.62) 
74 
(45.68) 
V. Imp. 9 
(33.33) 
8 
(30.77) 
 8 
(28.57) 
7 
(25.93) 
 11 (39.29) 7 
(26.92) 
50 
(30.86) 
Important 4 
(14.81) 
4 
(15.38) 
3 
(10.71) 
2 (7.41)  4 (14.29) 6 
(23.08) 
23 
(14.20) 
Less Imp. 2 (7.41) 3 
(11.54) 
2 (7.14) 1 (3.70)  3 (10.71) 4 
(15.38) 
15 (9.26) 
Not Imp. - - - - - - - 
 User orientations Ex. Imp. 19 
(70.37) 
10 
(38.46) 
15 
(53.57) 
13 
(48.15) 
 12 (42.86) 11 
(42.31) 
80 
(49.38) 
V. Imp.    4 
(14.81) 
9 
(34.61) 
 8 
(28.57) 
9 
(33.33) 
 10 (35.71) 7 
(26.92) 
47 
(29.01) 
Important 3 
(11.11) 
4 
(15.38) 
3 
(10.71) 
3 
(11.11) 
 4 (14.29) 5 
(19.23) 
22 
(13.58) 
Less Imp. 1 (3.70) 3 
(11.54) 
2 (7.14) 2 (7.41)  2 (7.14) 3 
(11.54) 
13 (8.02) 
Not Imp. - - - - - - - 
Improve library 
Infrastructure 
 
Ex. Imp. 12 
(44.44) 
11 
(42.31) 
15 
(53.57) 
16 
(59.26) 
 13 (46.43)  12 
(46.15) 
79 
(48.77) 
V. Imp. 9 
(33.33) 
8 
(30.77) 
 8 
(28.57) 
7 
(25.93) 
 8 (28.57)   7 
(26.92) 
47 
(29.01) 
Important 4(14.81) 4 
(15.38) 
3 
(10.71) 
3 
(11.11) 
 4 (14.29)   3 
(11.54) 
21 
(12.96) 
Less Imp. 2 (7.41) 3 
(11.54) 
2 (7.14) 1 (3.70)  3 (10.71)  4 
(15.38) 
15 (9.26) 
Not Imp. - - - - - - - 
 Newly Published Journal 
in Health Science 
 
Ex. Imp. 13 
(48.15) 
12 
(46.15) 
15 
(53.57) 
16 
(59.26) 
13 (46.43)  10 
(38.46) 
79 
(48.77) 
V. Imp. 8 
(29.63) 
9 
(34.62) 
 8 
(28.57) 
7  8 (28.57)   9 
(34.62) 
49 
(30.25) 
Important 4 
(14.81) 
3 
(11.54) 
4 
(14.29) 
2 (7.41)  4 (14.29)   4 
(15.38) 
21 
(12.96) 
Less Imp. 2 (7.41) 2 (7.69) 1 (3.57) 2 (7.41)  3 (10.71)  3 
(11.54) 
13 (8.02) 
Not Imp. - - - - - -  
Provide quieter study 
areas in the libraries 
Ex. Imp. 12 
(44.44) 
12 
(46.15) 
15 
(53.57) 
16 
(59.26) 
 10 (35.71)  9 
(34.62) 
68 
(41.98) 
V. Imp. 9 
(33.33) 
 7 
(26.92) 
 8 
(28.57) 
8 
(29.63) 
 11 (39.29) 7 
(26.92) 
50 
(30.86) 
Important 6 
(22.22) 
7 
(26.92) 
5 
(17.86) 
4 
(14.81) 
 7 (25) 10 
(38.46) 
39 
(24.07) 
Less Imp.  - -  -  - - - - 
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Not Imp. - - - - - - - 
Computerization of the 
whole library 
 
Ex. Imp. 22 
(81.48) 
18 
(69.23) 
26 
(92.86) 
21 
(77.78) 
19 (67.86) 17 
(65.38) 
123 
(75.93) 
V. Imp. 5 
(18.52) 
8 
(30.77) 
2  (7.14) 6 
(22.22) 
9 (32.14) 9 
(34.62) 
39 
(24.07) 
Important - - - - - - - 
Less Imp. - - - -        - - - 
Not Imp. - - - - - - - 
 Provide unlimited access 
to internet 
 
Ex. Imp. 21 
(77.78) 
18 
(69.23) 
23 
(82.14) 
24 
(88.89) 
 21 (75)  18 
(69.23) 
125 
(77.16) 
V. Imp. 4 
(14.81) 
4 
(15.38) 
3 
(10.71) 
3 
(11.11) 
 4 (14.29)   5 
(19.23) 
23 
(14.20) 
Important 2 (7.41) 3 
(11.54) 
2 (7.14) 1 (3.70)  3 (10.71)   3 
(11.54) 
14 (8.64) 
Less Imp. - - - - - - - 
Not Imp. - - - - - - - 
Provide trained and 
efficient staff 
Ex. Imp. 12 
(44.44) 
11 
(42.31) 
13 
(46.43) 
12 
(44.44) 
 10 (35.71)  9 
(34.62) 
67 
(41.35) 
V. Imp. 9 
(33.33) 
8 
(30.77) 
 8 
(28.57) 
8 
(29.63) 
 14 (50)  11 
(42.31) 
51 
(31.48) 
Important 6 
(22.22) 
7 
(26.92) 
7 (25) 7 
(25.93) 
 4 (14.29) 6 
(23.08) 
27 
(16.67) 
Less Imp. -   - -  -  -   17 
(65.38) 
17 
(10.49) 
Not Imp.  - - - - - - - 
Any Other Ex. Imp -   - -  -  -   -  -  
V. Imp  - - - - - - - 
Important -   - -  -  -   -  -  
V.Imp  - - - - - - - 
Less Imp -   - -  -  -   -  -  
  - - - - - - - 
Note: Figures in parenthesis indicate percentage. 
Recommendations / Suggestions 
The recommendations/suggestions can be put forward for the improvement such as (i) 
There should be a provision for separate budget for marketing of LIS Products and services so 
that the marketing practice can be adopted fully and the users can be made aware about its 
products and services; (ii) The Medical libraries should adopt an appropriate marketing 
approach for developing LIS products and services properly; (iii) Selective Dissemination of 
services should be established according to users profile so that the purpose of right 
information to the right user can be fulfilled; (iv) It is general view of the users, library should 
be open during holidays. This matter should be given serious considerations for optimum use 
of the library and to meet the need of the users; (v) Medical libraries should provide CAS, 
Reference service, Translation service, interlibrary loan service as most of the users are ready 
to pay for these services; (vi) Library should have well trained and self-alerting personal who 
wants to work to meet the users’ needs and requirements without any external pressure; (vii) 
As a part of promotional activity, every library must keep a suggestion box and a question and 
answer notebook which are answered daily to get a quick response to current problems. 
Complaints must be welcomed, because on the basis of their priceless guidance library can 
improve their products and services and helping to reach more users; (viii) It was observed 
that the database development activity in medical college library seem to be very slow. Only 
few libraries are subscribing online medical Databases (OMD). It is suggested that to promote 
e-learning and better utilization of the libraries all medical college libraries should subscribe 
more Medical databases for the benefit of users; (ix) Whatever new products and services are 
prescribed by medical college libraries they should be well brought to the notice of users. The 
libraries therefore, should organize user awareness programs like user orientation, exhibition, 
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presentation, Newsletters, library guides, notice board, e-mail alert, brochure, talks and speech 
etc. to make optimum usage of LIS Products and services; (x) To popularize the LIS products 
and services it has become essential to make use of ICT in library services and in-house 
operations to the users as much as possible; (xi) Every library should have policy to encourage 
the best user of library products and services; and (xii) The users should allow in designing of 
the LIS products and services. There ought to be continuous feedback mechanism to get to 
know the responses of the users. Then further action should be taken accordingly.  
Conclusion 
 The concept of marketing has become an indispensable part of the library management 
in carrying out the library operation. Marketing acts as bridge to provide actual 
communication between the library professionals and the users of the library. The article itself 
displays the various types of advantages that the concept of marketing possesses. The library 
generally derives two benefits mainly through marketing. They include awareness and use of 
LIS product and services and image of the library is uplifted with the application of marketing 
strategy. With the increasing cost of library maintenance like up gradation of library software 
and hardware, use of different ICT devices has tremendously complies the LIS professionals 
to search for an alternative means wherein the productive means of earning can be made. The 
experts and researchers have found out the Marketing as a good alternative means to generate 
revenue for the library. Marketing provide the LIS professionals to have an economy self- 
sufficiency in running the library. As the concept of marketing itself, implies buying and 
selling of goods and services, the library products and services should be designed and frame 
in attractive patterns so that the consumer gets attracted to buys those products and at the same 
time the users get maximum benefits out of it. The library existence can be determined on the 
basis of understanding the user’s needs and its beneficial aspects of products and services. The 
focal point of the paper is to stimulate the medical college librarians and other LIS 
professionals to adopt and accept the concept of “Marketing” in their respective libraries. It is 
to be remembered that while applying the concept of marketing in the libraries, the prime 
motive should not be generating revenue but it should aim to popularize their LIS products 
and services which is made available in the library. 
 A significant change can be noticed in user pattern of seeking information from the 
library with the application of ICT for advancing the library services and create users friendly 
environment. Earlier the visitor avails the library services to abstract information but the 
advancement of ICT has designed a different environment where the users extract information 
by using the latest technological devices. The libraries in the contemporary period need to 
change the exiting traditional policies and procedures and adopt the modern avenue of 
technological media where in the users are delighted in seeking their required information. It 
will be insufficient for the library if it only enhances the latest technology but it is mandatory 
to create awareness about the availability of the LIS products and services. Marketing can act 
as a significant tool for the better understanding of the users and create a curiosity among the 
intellectuals wherein they abolished to avail the services. 
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